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LIST OF ACRONYMS
AI

Artificial Intelligence

AR

Augmented Reality

CAD

Canadian Dollars

CBCA

Canadian Business Corporations Act

CETA

Comprehensive Economic and Trade Agreement

EU

European Union

EUR

Euros

FDI

Foreign Direct Investment

GDP

Gross Domestic Product

GDPR

General Data Protection Regulation

GTA

Greater Toronto Area

ICT

Information and Communications Technology

ICTA

Investment Canada Act

ICTC

Information and Communications Technology Council

IoT

Internet of Things

IMF

International Monetary Fund

LMIA

Labour Market Impact Assessment

MR

Mixed Reality

NAFTA

North American Free Trade Agreement

NAICS

North American Industry Classification System

NOC

National Occupational Classification

OECD

Organisation for Economic Cooperation and Development

OPC

Office of the Privacy Commissioner

PPP

Purchasing Power Parity

PIPEDA

Personal Information Protection and Electronic Documents Act

R&D

Research & Development

RDA

Regional Development Agency

RRI

Regulatory Restrictiveness Index

SaaS

Software as a Service (often pronounced like ‘sass’)

SR&ED

Scientific Research and Experimental Development tax credit (often pronounced like ‘shred’)

US

United States (of America)

USMCA

United States-Mexico-Canada Agreement

VR

Virtual Reality

WTO

World Trade Organisation
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HOW TO USE
THIS GUIDE
The Information and Communication Technology (ICT) Market Entry Guide offers
an overview of the Canadian digital economy and describes the benefits of the
European Union (EU) - Canada Comprehensive Economic and Trade Agreement
(CETA) from the perspective of the ICT sector. This includes an overview of the ICT
sector in Canada, Canadian trends in ICT, innovative growth areas, opportunities
for EU businesses and market strategies for EU companies to enter Canada. The
Guide also presents an overview of existing challenges and barriers and provides
“tips” for EU companies, prior to entering the Canadian market.
Canada’s ICT sector is home to over 41,500 companies, encompassing everything
from innovative startups to large multinationals. The Canadian ICT sector has
been growing consistently for over a decade, and over the last five years, it
has outpaced the growth of the Canadian economy as a whole. As technology
plays an increasing role across the economy, various levels of the Canadian
government are investing in research and development (R&D) as well as adopting
technologies to provide a better quality of life for Canadians. Interestingly, while
the ICT sector only represents 5% of the total Canadian economy, it is responsible
for approximately 35% of all private sector R&D in Canada.
Several announcements and initiatives have taken place in recent years, which
have propelled the Canadian ICT sector and ecosystem forward. These include
the Innovation and Skills Plan, the introduction of Economic Strategy Tables,
and the creation of Innovation Superclusters. This guide highlights the priority
areas across the Canadian digital economy. Advanced manufacturing, Healthtech, Interactive Digital Media, and others offer enticing opportunities for EU
businesses.
A key milestone in the EU-Canadian relationship came in force in the fall of 2017
with the ratification of CETA, which is widely considered to be one of Canada’s
most progressive and ambitious trade initiatives. Although it eliminates duties on
98% of goods currently traded between Canada and the EU, the benefits of CETA
do not end with trade. CETA benefits not only manufacturers and producers but
also the ICT sector overall, including ICT service providers. Additionally, it presents
benefits for EU ICT businesses planning to enter Canada, including access to
Canadian procurement markets, enhanced protection of intellectual property
rights, enhanced worker mobility provisions, and fair and equal treatment of EU
ICT service providers.
Multiple EU business leaders interviewed in this study and other ICTC research
expressed an overall favourable perception of Canada, citing features like
cultural symbiosis with Europe, the availability of a diverse and well-educated
labour force, a growing tech sector, and a welcoming culture. The EU-Canada
relationship is long-standing and robust. Increased collaboration and business
growth between the EU and Canada is favourable for both sides, and CETA can
act as a critical cornerstone to advance these opportunities.

Note: All dollar figures are cited in Canadian dollars, unless otherwise
noted. All euros figures have been converted from Canadian dollars using
InforEuro exchange rate system (June 2020).

5

THE CETA ICT MARKET ENTRY GUIDE

1. AN INTRODUCTION TO THE EUCANADIAN RELATIONSHIP
The EU and Canada are among the world’s largest trading economies. The EU is the largest trading bloc in the world and the third
largest economy by Purchasing Power Parity (PPP). Canada is a G7 country and the 16th largest economy by PPP.1 Built through
hundreds of years of shared culture and history, as well as a commitment toward liberal values, Canada and Europe’s trade
relationship is robust. The Comprehensive Economic and Trade Agreement (CETA) between the EU and Canada eliminated 98% of
pre-existing tariffs. When it entered into force in late 2017, goods and services trade between Canada and the EU increased by 7.7%
compared to the previous year.2 The EU was, at that time, Canada’s second largest trade partner after the United States. Canada-US
trade in 2016 was worth 335.33 billion EUR ($508.2 billion), and trade with the EU was worth 62.09 billion EUR ($94.1 billion). China
was Canada’s third largest trade partner, accounting for 42.16 billion EUR ($63.9 billion) in trade. Collectively, those three trading
partners (the EU, US, and China) account for around two thirds of Canada’s total trade.3
In the wake of the coronavirus pandemic, polls suggest that Canadian attitudes toward the US and China have hardened, which
may spur a rejuvenated long-term interest in prioritizing trade with the EU. A 2020 survey by Angus Reid found that only 38% of
Canadians had a favourable impression of the US in 2020, compared to 49% in 2018 and 68% in 2009. Views of China are even
harsher: only 14% of Canadians hold favourable views of China in 2020, compared to 48% in 2017. In contrast, views of Japan and
EU countries remained high. For example, 82% of Canadians have a favourable view of Germany, and over half (52%) of Canadians
surveyed identified the EU as a key priority for developing trade ties in 2020—a 14% jump from the year prior.4
Growing trade between Canada and the EU is especially relevant to the ICT sector. ICT is one of the fastest-growing sectors in
both Canada and Europe, and with the growing permeation of ICT products and services across industries, it has the potential to
impact many other areas of economic activity. The CETA trade agreement has a range of provisions that are relevant to facilitate
the relationships between Canadian and EU ICT companies. Such provisions—to be discussed later in more detail—include the
elimination of tariffs as well as more robust enforcement of intellectual property rights and standards and trademarks. By providing
a common regulatory climate, CETA has the potential to boost the number of customers that EU companies can access effectively
and better enable their operations in Canada.
Figure 1. Change (%) in ICT Trade Between Canada and the EU from Pre-CETA Period5
Change in ICT trade from pre-CETA

Source: ICTC, 2020

1 “World Economic Outlook,” IMF, 2020.
2 “CETA benefits already visible a year after its entry into force,” Government of Canada, 2019, https://www.international.gc.ca/gac-amc/campaign-campagne/ceta-aecg/year_one-premiere_annee.aspx?lang=eng
3 Statistics Canada, 2016
4 “Canadian opinions of China reach new low,” Angus Reid Institute, May 13, 2020, http://angusreid.org/covid19-china/
5 Alexandra Cutean, Chris Herron, Maryna Ivus, “CETA: Strengthening Canada-EU Ties and Scaling the Canadian Digital Economy,” ICTC, July 2020,
https://medium.com/digitalthinktankictc/ceta-22d3cb370278
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2. CANADA’S ICT SECTOR:
AN OVERVIEW
The ICT sector makes a substantial contribution to Canada’s economy. In 2019, the ICT sector reached 62.16 billion EUR ($94.2
billion), accounting for 4.8% of Canada’s total output of over 1.299 trillion EUR ($1.970 trillion).6 Over the last five years, the ICT
sector’s growth has outpaced the growth of the Canadian economy. In 2019, the ICT sector grew by nearly 2.96 billion EUR ($4.5
billion)—or by 4.9%—when compared to 2018.7
The Canadian ICT manufacturing subsector is heavily export oriented. About 78%8 of ICT products manufactured in Canada were
exported in 2018. Canadian exports of ICT goods increased by 1.3% in 2018 to 7.45 billion EUR ($11.3 billion) from 2017.9 When
it comes to specific goods, exports of communications and electronic components equipment increased the most, while audio and
video equipment had the steepest decline.10 The United States, the Asia-Pacific region, and the EU are Canada’s biggest trading
partners, accounting for 70%, 10% and 9% respectively of all ICT goods exported from Canada. The ICT services subsector is highly
domestically oriented. In 2017, exports of communications services grew by 1.8%, totalling 1.6 billion EUR ($2.5 billion), while
software and computer services grew by 6.1% to reach 5.27 billion EUR ($8 billion).11
The ICT sector’s R&D expenditures totalled 4.09 billion EUR ($6.2 billion) in 2018, up an increase of 2.2% from 2017.12 The ICT sector
is responsible for approximately 35% of all private sector R&D in Canada.
Canada is home to a world class, knowledge-intensive workforce. Over 50% of ICT workers currently hold a university degree, compared
to 30.5%13 who hold a university degree across all other Canadian industries. Employees in the ICT sector earn on average over 51,330
EUR ($77,800) per year, which is almost 50% higher than the Canada-wide average, as of 2018. In 2019, there were more than
698,900 professionals employed across the ICT sector, accounting for 3.7% of Canada’s total employed workforce.14 Some 500,600 of
those 698,900 jobs are ICT jobs.15 Employment in several ICT occupations experienced high growth in 2019. The top growth areas were
Data and Information Analytics, Programming, Interactive Media Development, and Electrical Engineering/Installation.16

2.1 Defining the ICT Sector
Definitions of the tech sector vary according to source. The OECD definition, dating from 1998, is as follows: “A combination of
manufacturing and services industries that capture, transmit, and display data and information electronically.”17
ICTC currently defines the ICT sector as a collection of “businesses that fall under certain digital-based industries.”18 In more practical
terms, ICTC defines the sector according to the North American Industry Classification System (NAICS),19 a classification of business
establishments in North America. A total of 19 NAICS codes are used to define the ICT sector, including the following key industries:
•
•
•
•

Software Publishers
Motion Picture and Video Industries
Satellite Telecommunications
Computer Systems Design & related Services

Noteworthy is the distinction between the ICT sector and ICT employment. While the ICT Sector is defined by a grouping of ICT
industry codes (see Table 1), ICT employment is defined by a grouping of occupational codes (see Table 2), irrespective of whether
or not employees in these codes work in ICT industries. An example of an ICT worker working within the ICT sector can be the
software engineer working for a telecommunications company, whereas an ICT worker may work in a non-ICT industry, such as a
cybersecurity professional working for a tourism company.
6 Chris Herron, Maryna Ivus, “Digital Economy Annual Review 2019,” ICTC, May 2020, https://www.ictc-ctic.ca/wp-content/uploads/2020/05/ICTC_
Annual_Review_2019.pdf
7 Ibid
8 “2018 Canadian ICT Sector Profile,” ISED, 2018, https://www.ic.gc.ca/eic/site/ict-tic.nsf/vwapj/ICT_Sector_Profile2018_eng.pdf/$file/ICT_Sector_
Profile2018_eng.pdf
9 Ibid
10 Ibid
11 Ibid
12 Ibid
13 Ibid
14 Chris Herron, Maryna Ivus, “Digital Economy Annual Review 2019,” ICTC, May 2020, https://www.ictc-ctic.ca/wp-content/uploads/2020/05/
ICTC_Annual_Review_2019.pdf
15 Ibid
16 Ibid
17 “The OECD Definition of the ICT Sector,” OECD, http://www.oecd.org/internet/ieconomy/2771153.pdf
18 See “Outlook 2023: Canada’s Growth Currency,” page 19 for a more in-depth description of the ICT sector and digital economy
19 “Canada North American Industry Classification System (NAICS),” Government of Canada, https://www.ic.gc.ca/eic/site/auto-auto.nsf/eng/
am01415.html
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ICTC defines ICT employment according to 30 National Occupational Classification (NOC)20 codes, which include:
•
•
•
•
•

Engineering Managers
Computer and Information Systems Management
Software Engineers and Designers
Computer and Information Systems Managers
Web Designers and Developers

Table 1. Summary of Industries in the ICT Sector (NAICS Codes)

INDEX

NORTH AMERICAN
INDUSTRY CLASSIFICATION
SYSTEM (NAICS)

1

3333

Commercial & service industry machinery manufacturing

2

3341

Computer & peripheral equipment manufacturing

3

3342

Communications equipment manufacturing

4

3343

Audio & video equipment manufacturing

5

3344

Semiconductor & other electronic component manufacturing

6

3345

Navigational, medical & control instruments manufacturing

7

3346

Manufacturing and reproducing magnetic and optical media

8

4173

Computer & communications equipment & supplies wholesale distribution

ICT SUBSECTOR

9

5112

Software publishers

10

5121

Motion picture and video industries

11

5171

Wired telecommunications carrier

12

5172

Wireless telecommunications carrier (except satellite)

13

5174

Satellite telecommunications

14

5179

Other telecommunications

15

5182

Data processing, hosting, and related services

16

5191

Other information services

17

5415

Computer systems design & related serv.

18

7115

Independent artists, writers and performers

19

8112

Electronic & precision equipment repair & maintenance

Table 2. Summary of Core ICT Occupations (NOC codes)
INDEX

NATIONAL OCCUPATION
CLASSIFICATION (NOC)

1

0015

Senior managers - trade, broadcasting and other services

2

0211

Engineering managers

3

0213

Computer and information systems managers

OCCUPATION TITLE

4

0601

Corporate sales managers

5

1123

Professional occupations in advertising, marketing, and public relations

6

1253

Records management technicians

7

2133

Electrical and electronics engineers

8

2147

Computer engineers (except software engineers and designers)

9

2148

Other professional engineers

10

2161

Mathematicians, statisticians, and actuaries

11

2171

Information systems analysts and consultants

12

2172

Database analysts and data administrators

13

2173

Software engineers and designers

14

2174

Computer programmers and interactive media developers

15

2175

Web designers and developers

16

2241

Electrical and electronics engineering technologists and technicians

17

2281

Computer Network Technicians

20 “National Occupational Classification,” Government of Canada, https://www.canada.ca/en/employment-social-development/services/noc.html
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INDEX

NATIONAL OCCUPATION
CLASSIFICATION (NOC)

18

2282

8

OCCUPATION TITLE
User support technicians

19

2283

Information systems testing technicians

20

4163

Business development officers and marketing

21

5223

Graphic arts technicians

22

5224

Broadcast technicians

23

5241

Graphic designers and illustrators

24

7241

Electricians (except industrial and power system)

25

7242

Industrial electricians

26

7243

Power system electricians

27

7244

Electrical power line and cable workers

28

7245

Telecommunications line and cable workers

29

7246

Telecommunications installations and repair workers

30

7247

Cable television service and maintenance technicians

2.2 Canadian Trends in the ICT Sector
The ICT sector is dynamic. It experiences both substantial innovation and disruption internally—meaning that the definition of what
is and is not considered “ICT” is fluid—and creates larger impacts for the wider economy. Increasingly, it is challenging to decouple
ICT from the broader economy: the coronavirus pandemic has ushered in a large-scale shift to remote work, and online business
has reinforced this trend.

2.3 Key ICT Innovations
The rapid and sustained growth of the ICT sector and ICT across the economy is primarily driven by tech innovations that are
generating some form of economic value across the economy.
Many ICT industries have had success selling these technologies directly to consumers, both in and outside of Canada.
Figure 2. Technology Subject to Commercialisation and Innovation in the Last Decade

Artificial
Intelligence

Virtual Reality,
Augmented Reality
and Mixed Reality

The Internet of
Things and Cloud
Computing
Processing Speed,
Research in Quantum
Computing and
Enhanced connectivity
(including plans for 5G
Artificial Intelligence)
Big Data, Data
Analytics and Data
Science

3D Printing

Blockchain
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2.4 Growth in ICT Subsectors
Many innovations in the ICT sector have found applications outside the ICT sector. Some technologies, such as Artificial Intelligence
and Blockchain, are especially broad in applications and potential areas of impact. On the other hand, certain industries have
proven particularly ripe for innovation. This has given rise to a vibrant ecosystem of tech-based subsectors. In Canada, the following
technology subsectors have seen notable growth and are expected to continue to drive innovation:
•
•
•
•
•
•
•

Clean technology (including clean energy generation, waste management)
Clean resources (natural resource extraction via clean technology)
Health-tech and biotechnology
Ag-tech (technology utilised to maximise outputs in the agriculture sector)
Fintech
Interactive digital media (including video games, animation, visual effects, mixed reality)
Advanced manufacturing (including 3D printing, manufacturing automation)

2.5 Smart Cities and Digital Governance
As technology plays an increasing role in the home and workplace, various levels of government in Canada are taking interest in
adopting these technologies to provide better quality of life and governance for Canadians.
Some of the most zealous adopters of digital technologies have been municipalities, many of which have partnered with technology
companies to pilot innovative projects. Key examples include the winners of Infrastructure Canada’s “Smart City Challenge,” the
city of Guelph’s circular economy project; Montreal’s project to enhance food access and mobility options; Bridgewater’s project to
reduce energy poverty and encourage clean energy use; and Nunavut’s suicide prevention project.21 The concept of a “smart city”
has recently caught on in Canada, and cities across the country are undertaking projects that touch on several areas. See Figure 3.
Figure 3. Areas Subject to Canadian Projects on Development and Integration

Smart utility
meters and
lighting

Open data
policies and
procedures

Wi-Fi
hotspots

Smart
energy grids

Online
provision of
government
services

ICTC is investigating smart city developments and labour market needs across Canada via a multi-year project. These activities
are grounded in six “smart city priority areas”: smart infrastructure, smart environment & energy, smart health & wellbeing, smart
government, smart mobility, smart regulation.22

2.6 Creative Destruction and Talent Shortages
The adoption of new technologies that streamline business processes creates disruption across the economy. Nowhere is this more
evident than in the ICT sector itself. Studies have yielded vastly different estimates of the number of jobs affected by automation
over the long term, from inconsequential effects on overall jobs to hundreds of millions of job losses.23 As a result, ICTC estimates
that businesses in the ICT sector and broader digital economy—as well as digitally skilled workers—are better prepared to withstand
this disruption. Prior to COVID-19, which created considerable shock waves across the economy, ICTC estimated that the demand
for talent across the digital economy would reach more than 193,000 workers between 2019 and 2022. The pandemic reduced
this demand by nearly 24%. Under ICTC’s new baseline scenario, the digital economy is expected to see a demand for 147,000
workers by 2022, with total employment reaching nearly 2 million [down from an original forecast of 2.1 million]. However, despite
the pandemic-driven shrinking demand, the digital economy, and in particular, the ICT sector has proven remarkably resilient
in comparison to many other areas of the economy. According to ICTC’s analysis, by July 2020 the GDP of the ICT sector only
decreased by 1% from its February peak (compared to a 9% drop in the overall economy). Moreover, employment in the ICT sector
actually saw growth despite the pandemic, climbing by nearly 10% from February to July 2020.

21 “The Government of Canada Announces Winners of the Smart Cities Challenge,” Infrastructure Canada, May 14, 2019, https://www.newswire.ca/
news-releases/the-government-of-canada-announces-winners-of-the-smart-cities-challenge-859468435.html
22 Holly Brown, Alexandra Cutean, Trevor Quan, “Smart City Priority Areas and Labour Readiness for Canadian Cities,” ICTC, August 2019, https://
www.ictc-ctic.ca/wp-content/uploads/2019/08/ICTC_Smart-City-Priority-Areas_Brief_ENG-8.19.19.pdf
23 Erin Winick, “Every study we could find on what automation will do to jobs, in one chart,” MIT Technology Review, January 25, 2018, https://
www.technologyreview.com/2018/01/25/146020/every-study-we-could-find-on-what-automation-will-do-to-jobs-in-one-chart/
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2.7 Key Players
Canada’s ICT sector is home to over 41,500 companies including everything from innovative startups to large multinationals. Yet,
around 85%24 of the ICT businesses in Canada are small, employing 10 people or less. Only 1.6%25 of Canadian ICT businesses
employ more than 100 people. 37,000 companies or around 89.9% of all ICT businesses fall within the software and computer
services industries space, 4.5% within ICT wholesaling, 2.2% in ICT manufacturing, and the other 3.4% within the communications
services industry.26 Figure 4 shows Canada’s 25 biggest ICT (and ICT-adjacent) companies, according to the 2019 publishing of the
Branham 25027
Figure 4. Canada’s 25 Biggest ICT (and ICT-Adjacent) Companies
Telecommunications
• Bell Canada Enterprises, Montreal
(Quebec)
• Rogers Communications, Toronto
(Ontario)
• TELUS, Vancouver (Bristish Columbia)
• Shaw Communications, Calgary
(Alberta)
• Vidéotron, Montreal (Quebec)
• Cogeco Inc, Montreal (Quebec)
• Mitel, Ottawa (Ontario)
• SaskTel, Regina, (Saskatchewan)
• Telesat, Ottawa (Ontario)
• Tucows, Toronto (Ontario)
E-Commerce
• Shopify, Ottawa
(Ontario)
• Points International,
Toronto (Ontario)

Online Gambling
• The Stars Group,
Toronto (Ontario)

ICT Software

ICT Consulting

• Constellation Software, Toronto
(Ontario)
• OpenText, Waterloo (Ontario)
• Pivot Technology Solutions, Inc.,
Toronto, (Ontario)
• Softchoice, Toronto, (Ontario)
• Blackberry, Waterloo (Ontario)
• Compugen, Richmond Hill –
Toronto (Ontario)

FinTech
• Sierra Wireless,
Richmond Vancouver (British
Columbia)

• CGI, Montreal (Quebec)
• Procom Consultants Group,
Toronto (Ontario)
• Novanta, Saint John (New
Brunswick)

Eletrical/Electronics
Manufacturing
• Celestica, Toronto
(Ontario)

Digital trainning for
defence
• CAE, Montreal
(Quebec)

The ICT sector in Canada is represented by a variety of national, provincial, and regional organisations, industry associations, and other
stakeholders. Combined, these organisations facilitate the growth of the local Canadian ICT market and can also provide connections
and assistance for EU ICT businesses seeking to expand to Canada. A full list of such resources is available in Annex I.

2.8 Coronavirus Shocks and Questions for the Future
The COVID-19 Pandemic has shocked the global ICT manufacturing sector due to its disruption of the supply chains. However, ICTC
research suggests that the digital economy—including the larger ICT services sector—has been considerably less affected than
many other sectors. Indeed, organisations such as Amazon and Facebook were among the first major corporations to switch to
universal remote work, and in some cases, the coronavirus has even heightened the demand for certain ICT services. Key examples
include the surge in demand for cybersecurity services and professionals, and machine learning engineers. Additionally, in the first
months of the coronavirus—and specifically as lockdowns took shape across the country—the demand for telecommunications
services and video conferencing platforms, video games, and animated content all saw a massive surge in demand.

24 “2018 Canadian ICT Sector Profile,” ISED, 2018, https://www.ic.gc.ca/eic/site/ict-tic.nsf/vwapj/ICT_Sector_Profile2018_eng.pdf/$file/ICT_Sector_
Profile2018_eng.pdf
25 Ibid
26 Ibid
27 “The Top 250 Canadian ICT Companies,” Branham Group Inc, 2019, https://branhamgroup.com/2019-b300-results/
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3. CETA PROVISIONS AFFECTING
THE ICT SECTOR
After CETA came into effect, there was a substantial growth in trade between the EU and Canada. Owing to expanded opportunities
offered by the agreement, along with a shared history and cultural proximity, there is significant potential for growth and increased
partnership opportunities between the EU and Canadian ICT sector. In general, CETA’s provisions include tariff reduction, the enabling
of labour mobility, access to government procurement, and regulatory cooperation.

3.1 ICT-Specific Regulations
Two chapters of CETA explicitly address the ICT Sector, namely Chapters 15 and 16.
In Chapter 15, the EU and Canada commit to giving each other’s businesses “fair and equal access” to public telecommunications
networks and services. The chapter includes a commitment to “competitive safeguards” to ensure a competitive playing field in the
telecommunications field. Specifically, each trade partner commits to taking “appropriate measures” to prevent anti-competitive
actions from a major supplier or a group of suppliers. The anti-competitive behaviour identified is broad: it includes engaging in anticompetitive cross-subsidization, using information received from competitors to achieve anti-competitive results, and not providing
commercial relevant information and technical information about essential facilities to other service suppliers.28
In Chapter 16, the EU and Canada promise to co-operate on issues related to e-commerce, such as combatting spam. It includes
roles for protecting personal information and pledges that services traded online between Canada and the EU will not be subject to
customs duties.
According to Reservation I-C-9 (from the Schedule to Annex I of CETA), foreign investment in “facilities-based telecommunications
services suppliers” in Canada is restricted to a maximum cumulative total of 46.7%. Foreign investment may not make up more
than 20% of direct investment and 33.3% of indirect investment in such companies. These service suppliers must be controlled by
Canadians and 80% of board members must be Canadians.

3.2 Tariffs
Prior to CETA, only a quarter of Canadian products exported to the EU were duty-free. CETA has eliminated 98% of pre-existing tariffs
on goods traded between the EU and Canada,29 including all tariffs on industrial products30 (products consumed by businesses rather
than individual consumers). The removal of tariffs on industrial products applies to a wide class of goods, including clean technology
products and industrial ICT equipment such as transmission apparatuses, fibre optics, sound and signalling apparatuses.31
These tariff removals will be particularly helpful to European suppliers of telecommunications equipment. Ten of Canada’s top
25 ICT organisations are in the telecommunications sector.32 Canada is a large, affluent market for industrial telecommunications
and has some of the fastest cellular connection speeds in the world.33 However, there continue to be large gaps in service quality
between urban and rural areas.34 EU companies specialising in the export of telecommunications-related equipment (particularly
if related to 5G) will find a robust and growing market for their products in Canada. The Canadian government has identified the
improvement of connectivity nationwide to be of national interest and will host spectrum auctions in 2021 to distribute rights to 200
Hz of 5G bandwidth.35 Since Canadian opinion of the US is at a four-decade low,36 and most Canadians are opposed to any Chinese
involvement in the new 5G infrastructure,37 European telecom exporters are gaining improved access to Canada at a particularly
opportune time.

28 “CETA chapter by chapter,” European Commission, https://ec.europa.eu/trade/policy/in-focus/ceta/ceta-chapter-by-chapter/
29 EU – Canada Comprehensive Economic Trade Agreement, provisionally in force since 2017, available at https://ec.europa.eu/trade/policy/infocus/ceta/ceta-chapter-by-chapter/ (last accessed: 18 June 2020).
30 “The Economic Impact of the Comprehensive Economic and Trade Agreement,” European Commission, 2017, https://trade.ec.europa.eu/doclib/
docs/2017/september/tradoc_156043.pdf
31 “Opportunities and Benefits of CETA for Canada’s ICT Exporters,” Government of Canada, https://www.international.gc.ca/trade-commerce/tradeagreements-accords-commerciaux/agr-acc/ceta-aecg/business-entreprise/sectors-secteurs/ICT-TIC.aspx?lang=eng
32 “The Top 250 Canadian ICT Companies,” Branham Group Inc, 2019, https://branhamgroup.com/2019-b300-results/
33 Peter Boyland, “The State of Mobile Network Experience,” OpenSignal, May 2019, https://www.opensignal.com/sites/opensignal-com/files/data/
reports/global/data-2019-05/the_state_of_mobile_experience_may_2019_0.pdf
34 “Broadband Fund Closing the digital divide in Canada,” CRTC, https://crtc.gc.ca/eng/internet/internet.htm
35 “3500 MHz band spectrum auction,” Government of Canada, https://www.canada.ca/en/innovation-science-economic-development/
news/2020/03/3500-mhz-band-spectrum-auction.html
36 Jane Gerster, “Canadian public opinion of US hits 38-year low: survey,” Global News, November 21, 2018, https://globalnews.ca/news/4684301/
canada-public-opinion-america/
37 “5G Divide: A decision looms, but there’s little Canadian consensus over Huawei’s role in network rollout,” Angus Reid Institute, February 11,
2020, http://angusreid.org/5g-divide-huawei/
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3.3 ICT Services
CETA facilitates trade in services between the EU and Canada. Article 9 of CETA requires that each of the two signatories (the EU and
Canada) treat foreign services and service suppliers no less favourably than they would their own service supplies. In this regard,
CETA prohibits “arbitrary and unjustifiable discrimination” toward foreign companies, while allowing signatory parties a measure of
independence in regulating sectors. Article 9 concludes that neither nations, provinces, territories, regions, or municipalities may adopt
measures that limit service supplies, value on service transactions, and total number of service operations from external countries.
The only effective exception to this article is found in Reservation I-C-9, which caps foreign investment for telecommunications
providers that comprise more than 10% of industry revenue and insists that their boards have 80% Canadian representation.38
Chapter 11 provides a framework that allows Canada and the EU to recognise each other’s professional qualifications. Specifically,
the framework permits “relevant authorities or professional bodies” in Canada and the EU to negotiate in this regard. Chapter 16 of
CETA stipulates that online services traded between Canada and the EU do not have customs duties.

3.4 Labour Mobility
CETA recognises new categories of business travellers. These include short-term business visitors, contract service suppliers and
independent professionals. Contract service providers and independent professionals refer to personnel who travel between Canada
and the EU to complete a service or contract for a key service sector—such personnel are eligible for work permits for up to 12
months, with the possibility of a 12-month extension.39
CETA also allows for other key personnel—normally business visitors or investors, as well as senior intra-company transfers, or
trainees—to obtain work permits for up to three years. Notably, many such personnel are exempt from completing a Labour Market
Impact Assessment (LMIA) in order to obtain a work permit.40 This is a critical component as previous ICTC research41 found the LMIA
to be a key barrier for ICT businesses seeking to source skilled international talent.
This freedom of travel can allow for the ramp up of meetings, consultations, R&D, market research, and sales and relationshipbuilding. The key desired outcome of this provision is to make it easier to conduct business deals between companies and to build
transatlantic teams and relationships.
Additional information on Labour Mobility between the EU and Canada can be found on the CETA report on Mobility of Professionals.

3.5 Government Procurement
While companies were previously able to bid on government contracts to some degree, Chapter 19 of CETA grants access to
procurement contracts at every level of government—national, regional, provincial, and local. The current public procurement offer
is the most comprehensive that Canada has ever made (including NAFTA) and opens procurements in all but two sectors: energy
utilities (in Ontario and Quebec) and public transport. Canada has committed to publish all bidding opportunities centrally online,
allowing EU companies a single access point for all procurement opportunities in Canada.42
More information on public procurement can be found on the public procurement guides available at: https://trade.ec.europa.eu/
doclib/docs/2020/february/tradoc_158655.pdf and https://trade.ec.europa.eu/doclib/docs/2020/september/tradoc_158939.pdf

3.6 Regulatory Cooperation
CETA includes the Protocol on the Mutual Acceptance of the Results of Conformity Assessments. This protocol does not necessarily
require acceptance of the respective party’s technical regulations, but rather allows for the recognition of accreditation bodies and
conformity assessment bodies. In essence, these bodies allow for regulatory conformity to be tested outside of the export destination.
For example, Canadian and EU companies under certain product categories (including ICT) can have their products tested for conformity
and certified for each other’s market.43 This can reduce marketing delays for producers and reduce barriers to exports.

3.7 Intellectual Property and Copyright
Several provisions in CETA remain related to intellectual property and copyright. According to the agreement, Canadian exporters to
the EU will implement more stringent measures to cut down on circumvention devices. Companies from both Canada and the EU
will comply with a range of other regulations such as the Trademark Law Treaty, the Hague System for the International Registration
of Industrial Designs, and Patent Law Treaty. Enhanced patent protection will be implemented for pharmaceutical and industrial
designs. Key provisions are patent term restoration where delays are encountered when obtaining regulatory approval—a frequent
occurrence in the pharmaceutical industry—and the right of appeal as it relates to dual litigation.44
38 “Interinstitutional file: 2016/0206 (NLE),” Council of the European Union, 2016, http://data.consilium.europa.eu/doc/document/ST-10973-2016-ADD-10/en/pdf
39 “Under and across the sea, where CETA widens the pathway to increased labour mobility,” McMillan Law, March 2018, https://www.mcmillan.ca/
Under-and-across-the-sea-where-CETA-widens-the-pathway-to-increased-labour-mobility
40 Ibid
41 “2016 TechTalentBC Report,” BC Tech, 2016, https://www.workbc.ca/getmedia/8d38ac6f-82d4-4db1-b0bf-ac0f77d78af5/2016_techtalentbc_report.pdf.aspx
42 “The Economic Impact of the Comprehensive Economic and Trade Agreement,” European Commission, 2017, https://trade.ec.europa.eu/doclib/
docs/2017/september/tradoc_156043.pdf
43 “Protocol on the Mutual Acceptance of the Results of Conformity Assessment,” World Trade Organisation, https://www.wto.org/english/tratop_e/
tbt_e/th_sess_280317_e/canada_eu_us.pdf
44 “CETA Receives Approval – What IP owners need to know,” Smart & Biggar, Canada’s Intellectual Property Law Firm, October 31, 2016,
https://webcache.googleusercontent.com/search?q=cache:MVGYpDaAJ6gJ:https://www.smartbiggar.ca/insights/publication/ceta-receives-approval---what-ip-owners-need-to-know+&cd=2&hl=en&ct=clnk&gl=ca&client=firefox-b-d
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3.8 CETA’s Impact on Canada’s ICT Sector
CETA’s tariff eliminations reduce overall business costs for Canadian companies seeking to export to the EU. For Canada, CETA opens
a market consisting of hundreds of millions of potential customers and 27 national economies.45 New protocols on labour mobility
can also enable Canadian ICT businesses to build relationships with EU businesses and customers along a much faster timeline
than in the pre-CETA period. CETA provides preferential access to the EU government procurement market, which is estimated to be
worth more than 1.3 trillion EUR.46
In 2017, the year that CETA was signed, Canada was the third-highest source of FDI in the EU after the US and Switzerland. Canada
accounted for nearly 5% of FDI in the EU.47 Canada also received around 4.5% of EU foreign investment in 2017.48
CETA coincided with a rise in trade between Canada and the EU. In the year following CETA’s entry into force, exports of goods and
services from Canada to the EU rose by 3.9%. There was a rapid rise in the export of technical products from Canada to several
EU countries. For example, merchandise exports in “scientific and precision instruments” to Austria rose by 38.5%. Scientific and
Precision Instrument exports to Denmark rose by 13.5%, and those to Germany rose by 7.7%.49

3.9 CETA’s Impact on the EU ICT Sector
Canadians have a positive attitude toward building trade relations with Europe across all sectors. CETA has coincided with an
increase in Canadian import of technical products.50 For example, Canadian imports of “Computer and Electrical Manufacturing”
products from the EU increased by 11% between 2015 and 2019.51
Table 3. Key CETA Benefits for the EU ICT Sector
MARKET ACCESS
AND TARIFF
ELIMINATION

The elimination of tariffs of exports to Canada also benefits EU companies seeking to export to Canada. By
accelerating exchange between Canada and the EU, EU companies can test the Canadian market for interest
in EU products and services, while also leveraging the Canadian market to eventually enter the US or other
markets of geographical proximity like Mexico and South America.

PUBLIC
PROCUREMENT

CETA provides EU companies with access to an additional 29.03 billion EUR ($44 billion) in procurement
market coverage. The estimated procurement market gains are 502.80 million EUR ($762 million).
Between 2009 and 2015, only 2.2% of the value of Canadian procurement contracts was awarded to EU
member states, compared to 7.5% for the US. Most new procurement opportunities available under CETA
are at the subnational level.

LABOUR MOBILITY

Loosened mobility provisions will also allow EU investors, as well as those who establish operations in
Canada, to obtain work permits in Canada more easily. For example, business investors, intra-company
transferees and other critical personnel from EU companies can more easily access longer-term work
permits in Canada via CETA. This reduces the layers of administration and bureaucracy needed in order
to attract and enable skilled personnel to enter the Canadian market.
New protocols on labour mobility can also enable Canadian ICT businesses to build relationships with EU
businesses and customers according to a much faster timeline than the pre-CETA period.52

INVESTMENT

EU businesses can benefit from a relaxation of rules for foreign investment in Canada. Under CETA, in
conjunction with the ICTA, the investment threshold requiring a net benefit formal review has been raised
from 233.58 million to 0.89 billion EUR ($354 million to $1.5 billion).53 This change reduces the total
number of EU investments requiring formal review and streamlines the process for most EU organisations
seeking to export to Canada.

REGULATORY
COOPERATION

The Protocol on the Mutual Acceptance of the Results of Conformity Assessments allows for the recognition
of accreditation bodies and conformity assessment bodies. Canadian and EU companies under certain
product categories (including ICT) can have their products tested for conformity and certified for each
other’s market.54 This can reduce marketing delays for producers and reduce barriers to exports.

45 Excluding the UK.
46 “European Union government procurement guide for Canadian business,” Trade Commissioner Service, https://www.tradecommissioner.gc.ca/
guides/eu_procurement-guide-marches_publics_ue.aspx?lang=eng
47 Eurostat, 2017
48 Eurostat, 2017
49 “CETA benefits already visible a year after its entry into force,” Government of Canada, https://www.international.gc.ca/gac-amc/campaigncampagne/ceta-aecg/year_one-premiere_annee.aspx?lang=eng
50 ICTC, 2020
51 Statistics Canada, 2019
52 “European Union government procurement guide for Canadian businesses,” Trade Commissioner Service, https://www.tradecommissioner.gc.ca/
guides/eu_procurement-guide-marches_publics_ue.aspx?lang=eng
53 “CETA is Provisionally Implemented—the C$1.5 Billion Threshold Arrives,” McMillan Law, September 2017, https://www.mcmillan.ca/CETA-isProvisionally-Implemented-the-C15-Billion-Threshold-Arrives
54 “Protocol on the Mutual Acceptance of the Results of Conformity Assessment,” World Trade Organisation, https://www.wto.org/english/tratop_e/
tbt_e/th_sess_280317_e/canada_eu_us.pdf
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4. KEY TRENDS AND OPPORTUNITIES
FOR EU BUSINESSES
4.1 The Innovation and Skills Plan
In recent years, the Government of Canada has announced several initiatives to propel the Canadian ICT sector and ecosystem
forward. This will be beneficial for EU businesses as well.
In 2017, the Government of Canada announced the Innovation and Skills Plan. This plan is an ambitious effort to make Canada
a world-leading centre for innovation, to create well-paying jobs across the country, and to help strengthen and grow the middle
class.55 The plan adheres to a set of clear targets which consist of the following:
•
•
•
•

Growing Canada’s goods and services exports 30% by 2025
Increasing the clean technology sector’s contribution to Canada’s gross domestic product (GDP)
Doubling the number of high-growth companies in Canada, particularly in the digital, clean technology and health
technology sectors, from 14,000 to 28,000 by 2025
Equipping Canadians with the tools, skills, and experience they need to succeed in the marketplace while also attracting
global talent.56

The success of the plan is tracked across four areas: people and skills; research, technology and commercialisation; investment,
scale-up and clean growth; and program simplification.
As a part of the Innovation and Skills Plan, the Government of Canada also announced the creation of six Economic Strategy
Tables. The Strategy Tables are a new model for collaboration between industry and government to identify growth opportunities in
advanced manufacturing, agri-food, clean technology, digital industries, health/bioscience and the clean resources sectors. The ICT
sector was recognised as one of the growing areas under the Digital Industries Table. In 2019, the government announced that it
would be adding a seventh table focused on Tourism.
Figure 5. The Innovation and Skills Plan’s Economic Strategy Tables

Advanced
Manufacturing

Agri-Food

Clean
Technology

Digital
Industries

Health/Bioscience

Clean
Resources
Sectors

As mentioned, 85% of Canadian ICT firms currently employ fewer than 10 people. In the first Digital Industries report, the Government
of Canada set up an ambitious plan to expand the number of large Canadian digital companies. The goal is to double the number of
businesses earning $1 billion or more in annual revenue (from 13 business to 26 business) by 2025. In order to achieve this growth
target, four recommendations were proposed: scale up Canadian businesses; attract, retain, and support skilled talent; transform
Canada into a digital society; leverage IP and promote the value of data.
Piggybacking on these initiatives, in June 2019 the Government of Canada and the EU signed an administrative arrangement
between the EU and Canada creating a transatlantic cluster collaboration.57 Thanks to this arrangement, the 26 EU
cluster organisations and Canada’s five innovation superclusters will have more opportunities to strengthen collaboration and form
strategic business partnerships with overseas counterparts (See Figure 5).

55 “Innovation for a better Canada,” Government of Canada, https://www.ic.gc.ca/eic/site/062.nsf/eng/home
56 “Chapter 1 – Skills, Innovation and Middle Class Jobs,” Budget 2017, Government of Canada, https://www.budget.gc.ca/2017/docs/plan/chap-01-en.html
57 “Canada and the EU collaborate on superclusters,” ISED, June 6, 2019, https://www.canada.ca/en/innovation-science-economic-development/
news/2019/06/canada-and-eu-collaborate-on-superclusters.html
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4.2 The Innovation Superclusters
In 2018, the Government of Canada announced a 626.86 million EUR ($950 million) business-led Innovation Supercluster initiative
that includes five superclusters: the Digital Technology Supercluster; the Protein Industries Canada Supercluster; the Next Generation
Manufacturing Supercluster (NGen); the AI-Powered Supply Chains Supercluster (SCALE.AI); and the Ocean Supercluster. The
Innovation Superclusters initiative is projected to create in excess of 50,000 jobs and contribute more than 32.99 billion EUR ($50
billion) in GDP to Canada’s economy over a 10-year period.58 The initiative represents a collaboration between 450 small, mediumsized, and large companies; 60 academic institutions; and 180 other participants from five high-potential sectors.
Figure 6. Canadian Innovation Superclusters
DIGITAL TECHNOLOGY SUPERCLUSTER
Based in British Columbia.
Areas: Virtual, mixed and augmented reality, big data analytics, quantum and cloud computing, as well as machine learning.
Goal: Boost competitiveness in precision health, manufacturing, resource and environmental technologies.59
Projects: Seven projects focused on improving service delivery and efficiency in the natural resources, precision health
and industrial sectors60 and another eight capacity-building projects announced in early 2020, focusing on promoting skills
development, diversity and inclusion in the technology sector, and the attraction of students to careers in digital technology.61
The Digital Technology Supercluster’s strategic plan for 2018-202362 states that it will “continue to connect with global leaders
in diversity and inclusion, including the European Union, UN Women, and the WE EMPOWER Programs”.63 The plan also highlights
the following goal: “Develop strategic alliances with other global innovation hubs in North America, Asia, Europe, Africa, and South
America”64 (but doesn’t offer more detail on these alliances or a strategy for developing them).
OCEAN SUPERCLUSTER
Based in Atlantic Canada.
Areas: Marine renewable energy, fisheries, aquaculture, oil and gas, defence, shipbuilding, and transportation.65
Goal: Strengthen the ocean sector by harnessing emerging technologies such as autonomous marine vehicles, digital sensors and
monitoring, marine engineering and biotechnologies.
Projects: First project (June 2019) led by a Saint John-based marine technology company in collaboration with a number of
other cluster partners, with a focus on the development of an underwater technology service hub that will provide high-resolution
mapping of the ocean floor.66 In the beginning of 2020, the Ocean Supercluster announced another project in the Atlantic region
to foster the creation and growth of ocean technology companies and increase the industrial use of marine technologies.67
The supercluster supports collaborative activities with Germany, the Netherlands, Norway, and the United Kingdom.68 In addition
to the collaborative activities supported by the Supercluster, the Province of Nova Scotia has developed a Nova Scotia-Europe
Engagement Strategy, highlighting avenues for closer collaboration with the EU. This document specifically states the goal
of working closer with the European Union and “with government, academia, and the private sector to promote the Ocean
Supercluster and encourage new investment, research, and commercial partnerships in the ocean economy.”69

58 “Government of Canada’s new innovation program expected to create tens of thousands of middle-class jobs,” ISED, February 15, 2018, https://www.
canada.ca/en/innovation-science-economic-development/news/2018/02/government_of_canadasnewinnovationprogramexpectedtocreatetensoft.html
59 “Digital Technology Supercluster,” ISED, https://www.ic.gc.ca/eic/site/093.nsf/eng/00011.html
60 “Digital Technology Supercluster will help solve pressing challenges in health care, natural resources and the industrial sector,” ISED, March5,
2019, https://www.canada.ca/en/innovation-science-economic-development/news/2019/03/digital-technology-supercluster-will-help-solvepressing-challenges-in-health-care-natural-resources-and-the-industrial-sector.html
61 “Digital Technology Supercluster builds momentum with 14 new projects,” ISED, January 16, 2020, https://www.canada.ca/en/innovation-scienceeconomic-development/news/2020/01/digital-technology-supercluster-builds-momentum-with-14-new-projects.html
62 Last update to the plan was in April 2019.
63 “Canada’s Digital Technology Supercluster: Strategic Plan 2018-2013,” April 2019, https://www.digitalsupercluster.ca/wp-content/uploads/2019/04/
Digital_Strategic-Plan_27April2019-Final.pdf, p.9
64 Ibid, p. 20.
65 “Ocean Supercluster,” ISED, http://www.ic.gc.ca/eic/site/093.nsf/eng/00013.html
66 “Ocean Supercluster starts off with project to bring seafloor mapping to industries and researchers,” ISED, https://www.canada.ca/en/innovationscience-economic-development/news/2019/06/ocean-supercluster-starts-off-with-project-to-bring-seafloor-mapping-to-industries-andresearchers.html
67 “New supercluster project will kick-start marine economy start-ups in Atlantic Canada,” ISED, https://www.canada.ca/en/innovation-scienceeconomic-development/news/2020/02/new-supercluster-project-will-kick-start-marine-economy-start-ups-in-atlantic-canada.html
68 “Canada’s Ocean Supercluster,” European Cluster Collaboration Platform, https://www.clustercollaboration.eu/node/1252
69 “Nova Scotia-Europe Engagement Strategy,” Province of Nova Scotia, April 2019, https://novascotia.ca/europestrategy/Nova-Scotia-EuropeEngagement-Strategy.pdf, p.14
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PROTEIN INDUSTRIES SUPERCLUSTER
Based in Prairie provinces.
Areas: Agri-food technologies including genomics, processing, and information technology (IT) used to produce a variety of plant
protein and plant-based coproducts.
Goals: Strengthen the agriculture and food-production sectors.70
Projects: First project (June 2019) was geared toward the application of advanced technologies for improving oil and protein
ingredient values in canola and hemp crops.71 In the beginning of 2020, the Protein Supercluster announced four new projects.
The first one focuses on the commercialisation of new highly soluble, highly functional pea and canola protein isolates.72 The
second project focuses on the production of high-protein canola hybrids for both human consumption and animal feed.73 The third
project focuses on the uses of artificial intelligence (AI) tools to make farming more transparent, efficient, and profitable with the
objective of reinforcing Canada’s reputation as a global supplier of sustainable and traceable food.74 The fourth project aims to
help Canadian organic growers and processors by developing a new use for by-products from the pulse processing industry by
turning waste into fertilizer, which will ultimately deliver nutrients back into plants.75
Despite the fact that the Supercluster’s strategy does not make specific mention of international efforts or collaboration prospects
with European countries, it supports collaborative activities with France and Germany.76
NEXT GENERATION MANUFACTURING SUPERCLUSTER
Based in Ontario.
Areas: Machine learning, advanced robotics and 3D printing.77
Goals: Incorporating advanced technologies in product development and process design across the manufacturing sector.
Projects: First project (August 2019) for development of viral vectors using advanced manufacturing techniques. Viral vectors
are molecular tools currently used to deliver genetic material into patients suffering from late-stage cancers and rare or inherited
genetic disorders.78 The Supercluster’s five-year strategy lists broad international goals such as facilitating “advanced manufacturing
partnerships between companies and clusters both within Canada and internationally.”79 While it does not make specific mention of
a collaboration strategy with Europe, the supercluster supports collaborative activities with Belgium and Germany.80
AI-POWERED SUPPLY CHAINS SUPERCLUSTER (SCALE.AI)
Based in Quebec.
Areas: ICT, AI technology and robotics technology.81
Goals: Integrating the manufacturing, transportation, and ICT sectors in creating intelligent supply-chain networks primarily
through the application of artificial intelligence and robotics technology.
Projects: First set of projects (June 2019) focused on the incorporation of AI for reducing costs and improving efficiencies in the
consumer goods, farming, telecom, and shipping sectors.82 In January 2020, the supercluster announced another new project
that brings together over 60 partner organisations exploring how AI can help reduce costs and improve efficiencies. The projects
are using AI to modernise processes and enhance productivity in the shipping, retail trade, aeronautics, and health care sectors.83
The AI-Powered Supply Chains Supercluster does not have a specific strategy focus that addresses internationalisation, but its
five-year strategy foresees forming better alliances with Europe. For example, it states that it will “develop new partnerships with
best-in-class ecosystem players…across the EU, Europe, and Asia”.84 While no further information is available on collaboration
opportunities for EU companies with the supercluster, the opportunity may nevertheless exist for interested and qualifying parties.
70 “Protein Industries Supercluster,” ISED, https://www.ic.gc.ca/eic/site/093.nsf/eng/00012.html
71 “Protein Supercluster starts off with first project to boost crop value,” ISED, June 16, 2019, https://www.canada.ca/en/innovation-science-economic-development/news/2019/06/protein-supercluster-starts-off-with-first-project-to-boost-crop-value.html
72 “Supercluster expected to grow demand and value for Canada’s pea and canola crops,” ISED, January 10, 2020, https://www.canada.ca/en/innovation-science-economic-development/news/2020/01/supercluster-expected-to-grow-demand-and-value-for-canadas-pea-and-canola-crops.html
73 “Superclustear launches project to breed high-protein canola,” ISED, January 15, 2020, https://www.canada.ca/en/innovation-science-economic-development/news/2020/01/supercluster-launches-project-to-breed-high-protein-canola.html
74 “New protein supercluster project to improve transparency and productivity of Canadian farms,” ISED, February 27, 2020, https://www.canada.
ca/en/innovation-science-economic-development/news/2020/02/new-protein-supercluster-project-to-improve-transparency-and-productivity-of-canadian-farms.html
75 “New supercluster project to help Canadian processors be more efficient by doing more with their products,” ISED, March 3, 2020, https://www.
canada.ca/en/innovation-science-economic-development/news/2020/03/new-supercluster-project-to-help-canadian-processors-be-more-efficientby-doing-more-with-their-products0.html
76 “Protein Industries Canada,” European Cluster Collaboration Platform, https://www.clustercollaboration.eu/node/12552
77 “Next Generation Manufacturing Supercluster,” ISED, https://www.ic.gc.ca/eic/site/093.nsf/eng/00010.html
78 “NGen Supercluster starts with project to scale the production of treatments for cancers and rare diseases,” ISED, Aufust 19, 2020, https://
www.canada.ca/en/innovation-science-economic-development/news/2019/08/ngen-supercluster-starts-with-project-to-scale-the-production-oftreatments-for-cancers-and-rare-diseases.html
79 “Next Generation Manufacturing Canada Advanced Manufacturing Supercluster Five-Year Strategy,” NGen, https://www.ngen.ca/hubfs/Documents/NGenFiveYearStrategy_EN_V1.0.pdf, p.10.
80 “Next Generation Manufacturing Canada,” European Cluster Collaboration Platform, https://www.clustercollaboration.eu/node/12597
81 “AI-Powered Supply Chains Supercluster (Scale AI),” ISED, https://www.ic.gc.ca/eic/site/093.nsf/eng/00009.html
82 “SCALE.AI starts off with first projects,” ISED, June 27, 2019, https://www.canada.ca/en/innovation-science-economic-development/
news/2019/06/scaleai-starts-off-with-first-projects.html
83 “Supercluster invests in AI’s economic potential for Canadians,” ISED, January 14, 2020, https://www.canada.ca/en/innovation-science-economic-development/news/2020/01/supercluster-invests-in-ais-economic-potential-for-canadians.html
84 “Scale AI Strategic Plan,” Scale AI, November 2017, https://scaleai.ca/wp-content/uploads/2017/11/SCALE_AI-STRATEGIC_PLAN_EN.pdf, p.29
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4.3 Market Entry Strategies
Entering a new market is a venture supported by several smaller initiatives and undertakings at the pre-market-entry stage and
during it. While there are no guaranteed set of “do’s and don’ts” in this process, important steps for entry can include the following:
•

Entering company has completed extensive market research on the host country in order to understand factors, including
but not limited to the following: local culture and important cultural considerations85, local consumer appetite for the
project, appropriate price-setting (what the market will bear)86, relevant barriers to entry, identification of major competitors
and completion of thorough competitive analysis (including a SWOT analysis), potential marketing and rollout strategies.
In the context of Canada, price-setting must also take into account whether goods imported from outside of Canada are
subject to any permits, restrictions, or regulations. The Canadian Border Services Agency (CSBA) offers a Reference List for
Importers with further information.

•

Entering company has researched and taken into account relevant legislation and regulatory considerations pertaining to
their entry (assessing whether local laws and regulatory instruments may cause barriers for the business). Note: in the
context of Canada, it is important for entering companies to understand the impact of relevant legislation and regulation
at the federal, provincial, and municipal levels. Other factors to consider are potential interprovincial trade barriers that
may exist. For the latter, entering companies should consult Canada’s Agreement on Internal Trade (AIT)87.

•

Entering company has identified and/or approached relevant local partners; these can include partnerships to aid in
marketing, partnerships for manufacturing and/or product development, and others. In some cases, partnerships with local
businesses may expand into joint ventures88.
In this instance, the entering company may choose to work with a company in the host country by creating a third
company to do so. An example of this is the Sony Ericsson joint venture, which allowed Sony to expand its share of
the cellphone market, while Ericsson benefited by leveraging Sony’s then advanced mobile phone technology89.
Important to note is that in Canada, the term “join venture” is not associated with a specific legal meaning, and therefore
joint ventures tend to be regulated on a case-by-case basis90.

In addition to the steps noted above, it is also important for entering companies to understand which resources are available to
support both the entry process and once in the host country. While not intended to be an inclusive list, the following are examples
of important resources that EU companies may utilize to support their entry into Canada.
Invest in Canada: In March 2018, the Minister of International Trade launched Invest in Canada91, a new federal organisation
dedicated to attracting global investment and simplifying the process for global businesses to invest in Canada. Invest in Canada
brings together all levels of government and private sector partners to provide a “one-stop service” to global investors. Invest in
Canada works with global companies in areas identified in the government’s economic growth strategy: advanced manufacturing,
agri-food, clean technology, digital technology, health sciences and biosciences, and clean resources. Approximately 1.9 million
Canadians are employed by foreign-controlled multinational enterprises in Canada; that is almost 12% of Canadian workers, or one
in eight Canadian jobs92.
Innovation, Science and Economic Development Canada (ISED): ISED provides resources on several topics that can facilitate
EU businesses to start or expand operations in Canada. ISED provides resources on a long list of business issues: taxes, permits and
regulations, intellectual property, business support and how to sell to government, grants, loans, private and public sector financing,
permits, licences and regulations (including broadcasting, distribution and spectrum licences, telecommunications standards and
certifications), scientific research, funding, datasets, innovation support, facilities and educational resources, intellectual property
and copyright, funding, collaboration, commercialization, and licensing resources93.
Horizon Europe: EU companies and researchers interested in public funding possibilities can learn more on the collaborative
research and innovation projects offered by Horizon 2020 and Horizon Europe of the European Commission94, as well as International
research and collaboration opportunities offered by the Canadian Government95.

85 Pamela Hyatt, “7 cultural factors you need to consider when choosing your next export market,” Trade Ready by FITT, April 28, 2017, http://
www.tradeready.ca/2017/topics/researchdevelopment/5-cultural-factors-need-consider-choosing-next-export-market/
86 “How to price your product: 5 common strategies,” Business Development Council, https://www.bdc.ca/en/articles-tools/marketing-sales-export/
marketing/pages/pricing-5-common-strategies.aspx
87 “Agreement on Internal Trade,” https://www.cfta-alec.ca/agreement-on-internal-trade/
88 “Joint Venture (JV),” Investopedia, August 19, 2020, https://www.investopedia.com/terms/j/jointventure.asp
89 “Three Important Decisions,” Ericsson, https://www.ericsson.com/en/about-us/history/changing-the-world/big-bang/three-important-decisions
90 Neil Hazan, “Joint ventures in Canada: overview,” Borden Ladner Gervais LLP, Thomson Reuters Practical Law, August 1, 2017, https://ca.practicallaw.thomsonreuters.com/1-617-2344?transitionType=Default&contextData=(sc.Default)&firstPage=true
91 Invest in Canada, https://www.investcanada.ca/
92 “Government of Canada launches Invest in Canada to attract global investment and create jobs,” Global Affairs Canada, March 12, 2018,
https://www.canada.ca/en/global-affairs/news/2018/03/government-of-canada-launches-invest-in-canada-to-attract-global-investment-and-create-jobs.html
93 Innovation, Science and Economic Development Canada, https://www.ic.gc.ca/eic/site/icgc.nsf/eng/home
94 Funding and Tender Opportunities, European Commission, https://ec.europa.eu/research/participants/docs/h2020-funding-guide/index_en.htm
and https://ec.europa.eu/info/horizon-europe_en
95 International research and collaboration opportunities, Government of Canada, https://www.canada.ca/en/services/science/researchfunding/
internationalopportunitiescollaboration.html
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Canada’s Regional Development Agencies (RDA)96: The six agencies work closely with businesses and innovators in their
regions to foster the right environment for business growth and entrepreneurship. The goal is to create ideal conditions for the
development of strong, dynamic, and inclusive regional economies throughout the country. RDAs help businesses scale up in the
following ways:
•
•
•
•
•

Delivering nationally coordinated programs tailored to fit regional needs and circumstances
Providing access to financial assistance
Bringing together key players in their respective ecosystems
Supporting community economic development
Ensuring that regional growth strategies eliminate regional gaps and align with federal government objectives97.

A) Canadian Society and Business Culture
From its earliest history, the territory of Canada has been home to peoples of diverse ethnicities, religions, and cultures. Before the
arrival of French and English colonists hundreds of years ago, a wide variety of Indigenous peoples lived across the territory. After
Canada was formally established as a British colony, conflict between the values of English and French Canada gradually resulted
in a political system based on compromise.
Canada’s current government and legal systems reflect its past as a British Colony and French colony in North America and set it
apart from most countries in Europe and the US. Canada is a constitutional monarchy, and Common Law is used in all jurisdictions
for criminal matters as well as civil matters outside of Quebec. However, the Province of Quebec (first settled by the French and still
dominated by French speakers) has its own civil code, which applies to some areas of law such as Family Law. Various First Nations
also have self-government, as stipulated through treaties.
Multiculturalism is a key part of Canadian identity and is enshrined in the Canadian constitution. Many vibrant, close-knit cultural
communities exist in Canada. Official Bilingualism is a key part of Canada’s multicultural identity. English is the native language of
roughly 60% of Canadians, and Canada’s second largest province, Quebec, is dominated by French speakers. There are substantial
numbers of French and English speakers in almost all provinces. Reflecting decades of international immigration, nearly one-in-five
Canadians are native-speakers of non-official languages.
Canada is one of the highest-trust societies in the world and scores high on a range of measures, including Gender Equality and
Quality of Life. In previous ICTC research, attributes like the high quality of life, economic and social stability, and natural beauty
were regarded as key Canadian attributes that can help attract investment.
Canada is one of the easiest countries in which to set up a business and has a unique business culture (although some variations
are present, particularly between Quebec and English Canada). Canadian business culture is a bit slower paced, relationship based,
and conservative than in the US or Northern European countries. Canadian businesses are collaborative and relatively willing to
collaborate and give advice on how to refine ideas.
“Business culture in Canada is different from the Netherlands. It’s more difficult at first to sell in Canada…You really
need to build a personal connection to do business in Canada. It’s not really like that in the Netherlands, and even less
in the US. If you’re trying to sell to Dutch people or Americans, they are very linear, very blunt. If you’re offering something that they think is useful, you can close a deal in just a few weeks. If you haven’t got something, the relationship
will just fizzle… In Canada, the relationship building is slow; it can sometimes take months, if not years.”
Remco Dolman,
Founder and CEO of Spotzi

B) Canada’s Economy and ICT Sector
Canada is the 10th largest economy in the world. It is larger than any individual EU member state economy, except Germany, Italy, and
France. Compared to other developed countries, Canada is more dependent on natural resources, oil and gas, forestry, and mining are
major contributors to the Canadian economy. Canada’s economy is highly integrated with the US economy, particularly in sectors such
as manufacturing. For this reason, business connections in Canada can often be leveraged effectively to reach US clients.
The Canadian ICT sector represents nearly 5% of the total Canadian economy, a figure that has been growing consistently for over
a decade. To date, the ICT sector has seen faster growth than many other sectors of the economy.
Canada’s ICT sector is also highly diversified, reflecting the varied needs of Canadian and international customers. ICT companies
focus on all dimensions of the Canadian economy: media and entertainment, agriculture, resource extraction, clean energy, finance,
and other verticals. Although Canada’s domestic ICT sector is mostly composed of small businesses, large international companies—
mostly from the US and the EU—have a growing presence in Canada. In addition to CETA, Canada is also part of the USMCA (formerly
NAFTA), allowing it free trade privileges with the US and Mexico.
Although Canada is an extremely large country, its population is concentrated around urban centres, particularly the cities of
Toronto, Montreal, Vancouver, Calgary, Ottawa, and Edmonton.
96 Canada’s Regional Development Agencies, ISED, https://www.ic.gc.ca/eic/site/icgc.nsf/eng/h_07662.html
97 Ibid
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C) Education and the Labour Market
Canada has world-class ICT talent. Graduates of top universities, including the University of Toronto, Université de Montreal, McGill
University, the University of British Columbia, the University of Alberta, and the University of Waterloo can, however, be hired at
more favourable rates than other tech hubs, such as Silicon Valley.
Canadian tech workers are also very diverse. Nearly 40% of Canadian ICT workers were born outside of Canada,98 and cities like
Montreal, Calgary, Vancouver, and Toronto are especially diverse in ICT talent. International students also make up a high share of
attendees at Canadian universities.

D) Research, Startups, and Industry Communities
Canada’s research output is high, and the country is home to some of the top names in computer science, such as Yoshua Bengio
and Geoffrey Hinton. The Canadian government provides strong support for research and development activities through tax credits
at the federal (such as SR&ED) and provincial levels, which supports the growth of a vibrant startup ecosystem in Canada.
Yet, the Canadian ICT sector is tilted toward startups and medium-sized organisations. Canada has historically not been as effective
as the US in creating “unicorns” (a privately held startup company with a value of over $1 billion), and Canadian startups often face
challenges in scaling their operations. The Canadian government’s “Supercluster” initiative was created, in part, to assist startups on
their scale up and commercialisation journey.
You can find more information on the webinar “How to find business partners in Canada” produced by the CETA
Market Access Programme here.

4.4 Market Entry Requirements
The process of opening a new business in Canada has several scenarios, depending on whether the activity is an expansion of
business operations that already exist in the country or if it is a brand-new business.
The Corporation99 is the most common form of legal business structure for foreign companies seeking to establish new business operations in
Canada. The Canada Business Corporations Act (CBCA)100 is a complete legal framework regulating Canadian business corporations on the
federal level. It provides various requirements for both residents and non-residents who wants to register a company in Canada. Corporations
in Canada may be incorporated federally, under the CBCA, or provincially under a similar provincial business corporations act.101 Each province in
Canada has its own website where a business can register.102 Incorporation is achieved by the filing of articles of incorporation. After obtaining an
article of incorporation, the next step is to get a federal business number and corporation income tax account from the Canada Revenue Agency.
If planning to conduct business across other Canadian jurisdictions, the next step is to register as an extra-provincial or extra-territorial corporation.
The two most common ways for existing foreign corporations to expand their businesses to Canada are through the registration
of a Canadian branch or the incorporation of a Canadian subsidiary, which is then managed from abroad. A branch office is
an extension of the foreign company, which means that the non-Canadian corporation will be subject to liabilities incurred by
the branch. This business form requires that the non-resident investor appoint a local agent for the service of court documents.
Branches can be registered on the federal level or provincially.
Foreign companies often prefer a joint venture with a Canadian company by incorporating a subsidiary. According to Canadian legislation,
the subsidiary is an independent company whose controlling or sole shareholder is another corporation. Joint ventures may be created
by the establishment a new business or by acquiring a partial interest in an existing Canadian business.103 This business form also
requires that the non-resident investor appoint a local agent to complete the company incorporation procedure in Canada.
There are many angles to consider when making a decision to register a branch or incorporate a subsidiary. These include tax
implications, the ability to raise capital, access to the special programs available through the Canadian government, and the parent
company’s level of exposure to liabilities.
In the case of registering a brand-new business, Immigration, Refugees and Citizenship Canada offers a program to non-resident
innovative entrepreneurs who are willing to immigrate to Canada to start the business. The Startup business class program is
for individuals who provide active and ongoing management of the business from within Canada and under the condition that an
essential part of the business’ operations is conducted in Canada.104
It is also possible to enter the Canadian market as an investor through the federal government’s Immigrant Investor Venture Capital class
pilot program for high-net-worth individuals (minimum net worth of $10 million) interested in immigrating to Canada and opening a business.105
98 Statistics Canada, 2020
99 Registering a Corporation, Government of Canada, https://www.canada.ca/en/services/business/start/register-with-gov/register-corp.html
100 Canada Corporations Act, https://laws.justice.gc.ca/eng/acts/C-1.8/
101 Choosing between federal incorporation and provincial/territorial corporation, https://www.canada.ca/en/services/business/start/register-with-gov/register-corp/register-corp-fed-or-prov.html
102 Regional business support, Government of Canada, https://www.canada.ca/en/services/business/start/support-financing/businesssupport.html
103 “Establishing a business in Ontario,” Toronto Global, https://torontoglobal.ca/TorontoGlobal/media/tg_medialibrary/pdfs/reports/establishing-a-business-in-ontario.pdf
104 Assessing the application (start-up business class), Government of Canada, https://www.canada.ca/en/immigration-refugees-citizenship/corporate/publications-manuals/operational-bulletins-manuals/permanent-residence/economic-classes/start-business/assessing-application.html
105 Immigrant Investor Venture Capital class: Application process and who can apply, Government of Canada, https://www.canada.ca/en/immigration-refugees-citizenship/corporate/publications-manuals/operational-bulletins-manuals/permanent-residence/economic-classes/immigrant-investor-venture-capital/application-process-who-apply.html
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5. CHALLENGES AND BARRIERS
TO DOING BUSINESS IN CANADA
(REGULATORY AND TECHNICAL)
Regulatory barriers can be commonplace when starting businesses in a new jurisdiction and/or expanding reach from outside of a
home country. Understanding how to navigate the processes, policies, and regulations of a new country is no easy task. It requires
considerable research and collaboration with key organisations in the host country to facilitate the journey.
While ICTC’s research has not specifically uncovered any regulatory or technical barriers that are especially burdensome to EU
companies seeking to expand to Canada, regulation differs depending on the region as well as the type of business that is being set
up. Regulation in Canada takes place at the federal (national) as well as the provincial (regional) levels. It is important to understand
that regulations applying in one region do not necessarily apply in another (i.e. regulations pertaining to ride-hailing services in
Ontario are not the same as those in British Columbia, Nova Scotia, or Alberta). Understanding specific regional regulations is
recommended prior to expansion.

A) Provincial Regulation
Although ICTC research has found that regulation is not an explicit barrier for businesses seeking to start operations in Canada, the
regulatory system is nevertheless not uniform. The federal government regulates on issues it considers of “national importance.”
These include criminal law, national defence, banking, Aboriginal affairs, citizenship and immigration, international trade.106 These
and a few other areas are considered to be within the jurisdiction of the federal government. Areas of more “local significance”
are regulated at the provincial level. These include health care, infrastructure (other than critical infrastructure), public education,
housing, and road regulations.107 As a result, this relatively fragmented system of regulation requires that companies wishing to
enter the Canadian market research not only federal regulations but also regional regulations.
Provincial differences are important to take into consideration due to their implications for technology companies. For example,
ride-hailing companies (such as Uber or Lyft) are treated differently depending on the province that they are operating in. Until
early 2020, ride-hailing services were not legally allowed in British Columbia,108 and yet they have been operating in Ontario since
2014.109 Similarly, sharing economy platforms—notably Airbnb—are treated differently among province. In Ontario, regulations
were introduced to limit Airbnb and the degree to which short-term rentals were permitted,110 while in BC, recent regulations require
Airbnb hosts to obtain a business licence and only rent out their principal residence.111 In Manitoba, properties listed through services
like Airbnb were initially considered exempt from the provincial sales tax, but recent bylaw proposals may see Winnipeg Airbnb
rentals levied with a 5% hotel tax, like hotels.112
Unionization can also differ from province to province. Recently, the Ontario Labour Relations Board ruled that Foodora couriers are
dependent contractors for labour relations purposes. This move entitles couriers to unionize, providing them the ability to exercise
collective bargaining power under the Labour Relations Act.113 While Foodora operates in many Canadian provinces, unionization
rights, in this case, apply only to Ontario workers. Similarly, in British Columbia, a media workers’ union recently filed an employment
standards complaint about a Vancouver animation studio regarding overtime pay (typically employers are not required to pay
overtime for “high technology professionals” under the Employment Standards Regulation). In its decision, the BC Employment
Standards Branch ruled in favour of the workers, stating that they are entitled to overtime pay for their work on a film.114
Just as regional differences exist in the EU (different laws for different member states), entering a regional Canadian market should
be treated similarly as entering a new EU country. Since different regulations and policies apply to each provincial jurisdiction on
issues not considered of national interest, completing thorough research on the region of interest is highly advisable.
106 “Federal Government,” The Canadian Encyclopedia, December 18, 2015, https://www.thecanadianencyclopedia.ca/en/article/federal-government
107 “The Three Levels of Government,” Parliament of Canada, https://lop.parl.ca/about/parliament/education/ourcountryourparliament/html_booklet/three-levels-government-e.html
108 Richard Zussman, Simon Little, “Ride-hailing kicks off in British Columbia: Uber, Lyft give first rides,” Global News, January 24, 2020, https://
globalnews.ca/news/6456910/ridesharing-launches-in-vancouver-uber-lyft/
109 Kristine Owram, “Uber’s Canadian launch of ride-sharing service greeted with controversy,” Financial Post, September 8, 2014, https://business.financialpost.com/entrepreneur/fp-startups/uber-technologies-inc-toronto-launch
110 Shane Dingman, “Ontario tribunal upholds Toronto’s new rules to limit Airbnb, other short term rentals,” The Globe and Mail, November 19,
2019, https://www.theglobeandmail.com/canada/toronto/article-toronto-limits-on-airbnb-and-other-short-term-rentals-will-go-ahead/
111 Christine Coulter, “How have Vancouver’s Airbnb rules affected the housing market?,” CBC News, February 21, 2019, https://www.cbc.ca/news/
canada/british-columbia/vancouver-airbnb-housing-market-effect-1.5026028
112 Bartley Kives, Jacques Marcoux, “Winnipeg poised to apply hotel tax to Airbnb rentals as industry pushes for level playing field’,” CBC News,
May 1, 2019, https://www.cbc.ca/news/canada/manitoba/airbnb-winnipeg-hotel-tax-1.5113347
113 Josh Mandryk, “Foodora Canada Saga Highlights the Failure of Canada’s Workplace Protection Regimes,” Canadian Law of Work Forum, May
1, 2020, http://lawofwork.ca/foodora-canada-saga-highlights-the-failure-of-canadas-workplace-protection-regimes/
114 Matt Meuse, “Union files complaint against Vancouver Sausage Party animation studio,” CBC News, August 30, 2016, https://www.cbc.ca/news/
canada/british-columbia/union-sausage-party-complaint-1.3737394
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B) Regulation by Type of Technology
Despite some provincial fragmentation, regulation on technology often takes place at the national (federal) level. Important
regulations—and sometimes lack of regulation—are notable in various areas related to the technology sector in Canada. The
following provides a brief description of a sample of key technology areas and their regulation in Canada.
Telecommunications: Telecommunications is one of the most highly regulated sectors in Canada. According to the OECD’s Foreign
Direct Investment Regulatory Restrictiveness Index (FDI RRI), Canada has the most regulatory restrictions to foreign investment of
any OECD country in this space. This has been an issue of contention for many years, even spurring a suggestion by the OECD in
2016 that Canada loosen its foreign restrictions on the telecommunication sector in order to increase competition and drive down
the cost of services for Canadians.115
Data and Artificial Intelligence: Unlike the GDPR in the EU, Canada does not currently have any concrete regulation on the use of data
and AI. Yet, in recent years—and especially after the development of GDPR—many have called for Canada to implement regulations
to mitigate potential harm that can be caused by AI and increasing data collection and use. In early 2020, the Canadian Office of
the Privacy Commissioner launched a formal consultation, seeking feedback from Canadians on 11 proposals for the appropriate
regulation of AI.116 In this consultation, changes to the Personal Information Protection and Electronic Documents (PIPEDA) Act
were also proposed.117 PIPEDA was implemented in the early 2000’s, prior to the large-scale proliferation of the Internet and data
economy. While this is a positive step, a timeline for official regulation is unknown.
Autonomous Vehicles: Unlike the EU, which has developed guidelines for connected and autonomous vehicles, as well as individual
member states like Germany, which has developed standards for automated systems,118 there are no existing regulations, standards
or guidelines for autonomous systems in Canada.119 In 2018, Transport Canada—Canada’s federal transportation authority—
published Canada’s Safety Framework for Automated and Connected Vehicles.120 Although the document did provide an overall
picture of existing standards for vehicles, it also highlighted the current lack of standards specific to automation features.
Open Banking: Open banking (the practice of sharing financial information electronically, securely, and only under conditions that
customers approve of, with the aim of promoting the development of new apps and services) is an accepted practice in many
jurisdictions around the world, including the EU. Canada does not currently have an accepted framework for open banking. In 2018,
the Canadian Department of Finance delivered a consultation paper121 on the topic, but significant movement has not been made on
the topic. In early 2020, the Canadian Finance Minister announced a second phase of open banking review.122

C) CETA
There are no CETA-borne barriers for EU businesses that wish do business in Canada (i.e., no provisions that specifically prevent
or deter investment or business establishment by EU companies in Canada). In this and other research, ICTC has consulted with
numerous EU companies that have started operations in Canada. Those who have leveraged CETA—for example to access the
Canadian procurement market—found it relatively easy to do. However, the general conclusion from this and previous ICTC research
suggests that EU companies have a general lack of knowledge about CETA. Many are unaware of its provisions and what they offer
and/or are unaware of how to leverage the agreement.

D) Other Challenges
While regulatory or technical challenges were not perceived to be extraordinary in Canada compared to other jurisdictions, some
challenges exist in relation to starting a business in Canada. These challenges primarily include differences in business culture,
the relatively small size of the Canadian economy, the geographic vastness of the country, and the high cost of living in the most
attractive cities for business.

115 “OECD tells Canada to allow foreign ownership in airlines, telecom, and broadcasting,” CBC News, June 1, 2016, https://www.cbc.ca/news/business/oecd-canada-1.3610824
116 “How Should AI be Regulated in Canada? Speak now, or forever hold your peace!,” McMillan LLP, https://www.lexology.com/library/detail.aspx?g=25bb85d5-5dfc-499b-aebc-c1a83a6a1efd
117 James G. Kosa, Lisa Danay Wallace, “Privacy in the AI Era? OPC Launches Consultation on Regulation of AI,” WeirFoulds LLP, March 23, 2020,
https://www.weirfoulds.com/privacy-in-the-ai-era-opc-launches-consultation-on-regulation-of-ai
118 David Burke, “Lack of Canadian standards for automated systems in cars worries advocates,” CBC News, October 7, 2019, https://www.cbc.ca/
news/canada/nova-scotia/cars-driver-assistance-features-transport-canada-regulations-1.5302612
119 Ibid
120 “Canada’s Safety Framework for Automated and Connected Vehicles,” Transport Canada, https://www.tc.gc.ca/en/services/road/documents/
tc_safety_framework_for_acv-s.pdf
121 Daniel Leslie, “Canada: Open Banking in Canada – Current Regulatory Insights,” Mondaq, April 10, 2019, https://www.mondaq.com/canada/
financial-services/797350/open-banking-in-canada-current-regulatory-insights
122 “Minister Morneau announces second phase of open banking review with a focus on data security in financial services,” Department
of Finance Canada, January 31, 2020, https://www.canada.ca/en/department-finance/news/2020/01/minister-morneau-announces-second-phase-of-open-banking-review-with-a-focus-on-data-security-in-financial-services.html

THE CETA ICT MARKET ENTRY GUIDE

22

Table 4. Other Challenges to Doing Business in Canada
In general, Canadian business culture is regarded as more “conservative” and, generally, more “risk-averse.”
Relationships need to be built, which can take a significant amount of time.

A DIFFERENT
BUSINESS
CULTURE

While Canada creates new businesses (startups) at a rate comparable to other competing countries, scaling
up businesses continues to be a stumbling point. To date, Canada has not been overly successful in scaling up
startups and creating significant success stories (Unicorns). Canada has been successful in sourcing growing
amounts of foreign direct investment and venture capital. However, local investment has been slow. A recent
report by the University of Toronto found that although venture capital is sufficient in Canada—notably for
Series A funding (the first significant round of venture capital financing)—much of the VC investment in
leading Canadian ICT companies came from the US.123 The companies with US venture capital backing raised
more money than those receiving Canadian financing and were better positioned to become Unicorns.124
New businesses to the Canadian market are not only advised to demonstrate their credibility but also their staying
power (how likely it is that the new company will stay in Canada and help grow the Canadian ecosystem).125

A SMALL
ECONOMY
IN A LARGE
COUNTRY

Although Canada is among the largest economies in the world, it is still a small country with one-tenth the
population of the US. In short, there are only so many potential customers in Canada, with varying levels of
regional digitisation and demand for ICT products and services.
Canada is geographically large with vast distances between major cities, especially by EU standards. For
example, while a flight from the nation’s capital (Ottawa) to Toronto is only one hour, driving would take
approximately six hours. As a result, it may be more difficult (at least logistically) to expand operations across
Canada and/or engage with key business leaders in other provinces on a face-to-face basis.

Some EU business leaders find the high cost of living in certain Canadian cities to be a barrier to business.
Particularly, Toronto and Vancouver are highlighted as most problematic, where the cost of living exceeds many
jurisdictions in Europe. For example, the average cost of renting a 1-bedroom apartment in the Vancouver
HIGH COST
OF LIVING IN city centre is currently aound 1,319.70 EUR-month ($2,000/month) and 1,451.66 EUR/month ($2,200/month)
KEY CANADIAN in Toronto.126 Although prices have decreased nominally due to the COVID-19 pandemic, as of early 2020,
CITIES
the average cost of a detached house in the Greater Toronto Area (GTA) was over $900,000127 and over
$1,000,000 in Metro Vancouver.128 (Other Canadian jurisdictions like Montreal, Ottawa, Calgary, Edmonton,
and Winnipeg are considerably less expensive.)

123 “Canadian Venture Capital Sufficiency: Does Canada Have Enough Venture Capital Funding?,” Narwhal Project, University of Toronto, Impact
Centre, 2019, https://narwhalproject.org/wp-content/uploads/2019/09/Venture-Capital-Sufficiency-v2.pdf
124 Ibid
125 “Canada Export-Import, Trade and Business Directory, Volume 1,” https://books.google.ca/books?id=xpqyDwAAQBAJ&pg=PA71&lpg=PA71&dq=canada+business+culture+slow&source=bl&ots=atzvKn3wVz&sig=ACfU3U30N0TAJfRq88XpTlaO4MmqIwmOdQ&hl=en&sa=X&ved=2ahUKEwip3rvTt4TqAhVLrZ4KHc3dDPIQ6AEwD3oECAoQAQ#v=onepage&q=canada%20business%20culture%20slow&f=false
126 “Cost of living: Toronto and Vancouver,” Numbeo, https://www.numbeo.com/cost-of-living/compare_cities.jsp?country1=Canada&country2=Canada&city1=Toronto&city2=Vancouver&tracking=getDispatchCompariso
127 Jenny Yuen, “GTA home prices may jump 10% in 2020,” Toronto Sun, March 4, 2020, https://torontosun.com/news/local-news/gta-home-prices-may-jump-10-2-in-2020-trreb
128 Sean Boynton, “Home prices in Metro Vancouver continue to fall, but average still sites over $1M: report,” Global News, January 9, 2020,
https://globalnews.ca/news/6388187/house-prices-metro-vancouver-end-2019/
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6. TIPS FOR EU ICT COMPANIES
ESTABLISHING A BUSINESS IN
CANADA
6.1 Before Starting Operations
In researching the Canadian market (and perhaps the US market at the same time), EU companies considering expansion into
Canada would do well to hire a business consultant or approach Canadian government agencies for advice. Key partners can
be accessed through national organisations like Global Affairs or Invest in Canada or via regional organisations that promote
transatlantic operations. Please see Annex II for a list of such resources.
Once plans are developed to set up a physical office in Canada, it is advisable to perform some additional research on the likely
location of potential clients. Keep in mind the substantial regional differences in the Canadian economy and significant distances.

6.2 Once in Canada
Typically, the same business skills developed in the EU will apply in Canada. While previous successes in Europe are important to
building your brand in Canada, establishing local connections and partnerships in Canada is key.
Moreover, it is advisable to have at least one major decision-maker with “boots on the ground” (physical presence) in Canada. This
individual will be essential to fostering relationships, understanding Canadian business culture, and forging the connections needed
to scale. It becomes critical to invest time into making personal connections. Business relationships typically take a longer to form in
Canada than in the US, but Canadians are very collaborative, and partnering with key organisations can help refine products for the
Canadian market. Many Canadian cities host various industry events and meetup groups to facilitate these interconnections. Once
products are refined to suit the needs of the Canadian market, further expansion to the US becomes easier.
DOs
√

Research current Canadian regulations or legislation across specific industries. For example, industries such as aviation
and telecommunications are highly restricted to foreign investment due to their classification as areas of national interest.
Businesses in these sectors must do their due diligence to understand how national legislation (irrespective of, or in combination
with CETA) will impact their ability to enter and operate in Canada.

√

Research provincial legislative and policy differences. Legislation pertaining to the ICT sector and digital economy can differ
from province to province. For example, as of 2021, businesses (both domestic and foreign) that develop IP in Quebec will be
eligible for favourable tax treatment. This legislation is unique to Quebec and will not apply to businesses in other provinces.

√

Explore national and regional organisations that can help to set up operations. Prime examples of such organisations are Invest
in Canada and Global Affairs (at the national level), provincial economic development organisations like FedDev in Ontario or
ACOA for Atlantic Canada. Cities also tend to have their own economic development agencies, with part of their mandate being
to liaise with foreign businesses and explore investment opportunities. Examples of such organisations at the city level include
the Vancouver Economic Commission, Calgary Economic Development, the Halifax Partnership, and Toronto Global.

√

Explore beneficial tax credits or initiatives that may exist in certain provinces. For example, businesses in the creative technology
space (video games, animation companies, etc.) may benefit from the Multimedia Titles Tax Credit (CTMM) in Quebec, which
allows businesses both domestic and foreign to recover up to 37.5% of eligible labour expenditures. Although similar tax
credits exist in Ontario and BC, the CTMM is considered the most robust credit of this nature in Canada.

√

Research trade relationships and interprovincial trade agreements. Although efforts have been initiated over the years to
eliminate or reduce trade barriers among provinces (from 1995 when the Agreement on Internal Trade was developed),
some barriers still exist, particularly among provinces that, largely due to their location, had been somewhat removed from
interprovincial trade in the past. This reality is by no means crippling but nonetheless can impact business operations.

√

Have at least one major decision-maker that is primarily based in Canada.

√

Find Canadian partners (public or private) that share your vision and can help build key relationships in the Canadian marketplace.

√

Learn about the characteristics of Canadian business culture and standard operating procedures. Note that business culture
can also differ province to province and even city to city. For example, business culture in Toronto may be seen to be more
closely aligned with that of New York vs Halifax. Similarly, business culture in Vancouver may seen to be more similar to that
of Seattle or San Francisco, vs. Toronto.

√

Attend industry events, meetup groups, etc. to help build your network at the industry and labour market level. Such events can
prove useful to forging business connections, meeting policymakers, and connecting with local skilled talent.
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DON´Ts
x

Assume that CETA means that all sectors in the digital economy are equally accessible.

x

Expect that policies or legislation that apply in one province will automatically apply to another. Provinces can have varying and
sometimes unique economic or sectoral priorities that shape policy directions.

x

Expect that there is any one go-to organisation or institution (a “one stop shop”) responsible for liaising or working with
businesses that wish to set up operations in Canada.

x

Expect tax credits that apply in one province to apply in another, or that all provinces have tax credits for the same business
activities (for example, some provinces do not have a multimedia tax credit).

x

Expect that the concept of free trade is one that is practiced evenly among Canadian provinces.

x

Run operations remotely, with only a staff presence in Canada.

x

Assume that due to similar foundational values and norms, business culture in Canada is necessarily similar to European (and
host country) culture.

x

Assume that business and talent connections need to be built exclusively using formal mechanisms like meetings or interviews.
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7. CASE STUDIES OF SUCCESSFUL
EU BUSINESSES IN THE CANADIAN
ICT SECTOR
The following case studies were collected from two EU businesses active in Canada. Their businesses are headquartered in France
and the Netherlands and represent different dimensions of the European ICT sector. The companies also represent a broad set of
operations, including software, data science, and marketing analytics. Both interviewees considered their businesses to be part of
the ICT and Digital Media Space, but most added additional qualifications to their statements. For example, Centreon described itself
as an “IT monitoring solutions software” company. Both organisations, rather than developing ICT knowledge, were applying it to
solve existing business problems for clients.

Centreon´s success story under CETA
ABOUT CENTREON
Based in Paris, Centreon is a medium-sized software company that provides solutions for
maintaining productivity during technical disruptions. Although it incorporated a branch office in
British Columbia, all of Centreon’s Canadian-based personnel are located in Toronto. Centreon
offers an entry-level monitoring option on an open-source framework and has a global community
of 200,000 users worldwide. It also provides paid services. Centreon’s clients span the private and
public sector and include some of Europe’s largest companies, including Airbus. Besides Toronto
and Paris, Centreon has operations in Luxembourg and Switzerland, as well as a subsidiary near
Toulouse, France.

“Just remember: if you want to launch in Canada, remember that it’s not easy, even if you are well known in EMEA
[Europe, the Middle East and Africa]! You should be prepared for financing it for two years. Basically, just listen to the
past entrepreneurs’ advice that you read! It’s a tough market, but a really good experience.”

Romain Le Merlus
Co-founder and CEO for North America
Centreon entered Canada in 2018. Currently, less than a million dollars of their revenue originates in Canada, a small percentage of
their total revenue. Centreon’s presence in Toronto includes marketing, sales, pre-sales, and support. The Canadian location focuses
on software distribution and supporting customers in the area, and the company is currently focusing on selling to the Quebec,
Ontario, and US markets.
Canada represents less than 5% of Centreon’s total business but Romain is optimistic that this can grow to 10% or more in the next
couple of years. He is particularly excited because Centreon operates in one of the fastest-growing spaces in IT. In the future, he
anticipates that Centreon may take advantage of research credits and move some of its research capacity to Canada.
Before it expanded to Toronto, Centreon was based entirely in Europe. Because of its open-source model, it had acquired clients
all over the world. Initially, the company’s clients were using free software, but Centreon was optimistic that some clients could be
converted to paying customers for higher-gamut products offered by the business.
Centreon chose Toronto mostly because it is considered a hub city (central location for business, availability of skilled talent, etc.). Two
other advantages of Toronto (as expressed by the interviewee) were the relatively small cultural differences between the city and Paris,
and the pathway it provides for further expansion into North America and South America. In starting operations in Canada, the intention
of the company was also to have access to the market in Quebec, a convenient francophone target market for a French company.
Since Centreon expanded to Canada, the CEO has been impressed with the accessibility of talent. By working with a tech recruiter,
he assembled his entire six-person team in less than three weeks. The CEO was also impressed at the diversity of talent at all levels
of the pay scale; he has found tech wages in Toronto to be reasonable compared to New York and Silicon Valley. He applauds the
Canadian government’s approach to growing the tech sector, particularly in relation to the availability of research and development
tax credits (SR&ED).
However, expanding into Canada has not been without challenges for Centreon. The biggest difficulty was breaking into the market—
for Centreon, essentially this meant starting afresh. Although Centreon had worked with many large organisations in Europe, the
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CEO stated that potential clients in North America were not familiar with these organisations, effectively making that previous
work in Europe less meaningful to the North American market. When starting operations in Canada, Centreon had to build its brand
locally and build partnerships with key North American organisations in order to get established. Now that Centreon has been in
North America for two years, it has acquired several large clients and believe this will make further expansion easier. The CEO also
notes that the Canadian tech sector market is not the same as the American market: namely, in Canada, the tech sector is made
up of small businesses.
Despite a few stumbling blocks, Romain does not believe the logistical and regulatory challenges of expanding to Canada have been
excessive, compared to other countries. He describes it as “just another market.” He notes some cultural differences but ultimately
concludes that the same fundamental business skills that work in Europe also work here.

“I had some difficulties in terms of regulations, etc., but this was just business as usual. Every culture has different
ways of doing things. It’s something you have to pay attention to. If you want to launch in Canada, you have to be
aware that the mindset is different than in Europe. That’s it. It’s just business.”

In his case, he wishes that Centreon had started with fewer local employees, given that it was not as easy as he initially thought to
forge new relationships and obtain clients in Canada. He suggests saving enough money to self-finance for two years and affirms
that products need to be “made for the [Canadian] market.”
Overall, Centreon learned a lot about Canada since relocating. He says that, prior to moving, he had a “typical French view” of
Canada, seeing the country mainly for its natural beauty and comfortable way of life. Now, he understands that many Canadian
cities—specifically Toronto—have vibrant tech ecosystems and highly skilled talent. He laments that Canada is not better known for
its tech credentials.
He also enjoys living and working in Canada and is particularly enthusiastic about the welcoming climate in Toronto. He believes
that the city is very open minded and progressive and sees it as a “model city” in welcoming and integrating international people.
“What I love in Toronto is that I didn’t feel like a stranger. As soon as you land, you are part of the community, I didn’t
feel like “some foreign guy.” Everyone is different. You can find so many different kinds of people in Toronto. People
from Europe, South America, North America, Africa, Asia… To be able to create projects and do business, you need
open minds and respect, and there’s a lot of that in Toronto.”

Spotzi´s success story under CETA
ABOUT SPOTZI
Founded in 2013, Spotzi is a market research and data science firm based in Toronto and Bergenop-Zoom, Netherlands. Spotzi collects data from around the world on customer demands and
demography. Spotzi analyses this data for businesses seeking to expand their operations through
targeted advertising.
While Spotzi had clients in Canada from the beginning, it began prioritising Canadian operations
in 2015. Spotzi’s Toronto staff focus on sales and marketing, handling all North American
business. About 30% of Spotzi’s business now is from Canada and mostly generated by Canadian
companies.

“Because we are a foreign company, we used to not be able to bid on government projects [but now we can]. We just
finished a large contract for the [Canadian] government. I learned about CETA because we have a strong relationship
with the Canadian and Dutch embassies. All they talk about is CETA!”

Remco Dolman
Founder & CEO
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Spotzi officially entered Canada in 2015. While CETA did not exist at the time, in the following years Spotzi’s CEO noted substantial
benefits from the agreement. The company was able to leverage CETA for procurement opportunities in Canada and recently
concluded a large contract with the Canadian government, which would not have been possible without CETA.
“A friend of mine reached out to me about a trade mission he was going to in Toronto with the Dutch government. He suggested I
consider Toronto because of all the tech stuff going on there. I went on the mission with him and I was very enthusiastic about what
I saw there. I was introduced to Communitech. I was even introduced to some companies who later became clients.”
About 30% of Spotzi’s business comes through Canada, with most of that being generated by Canadian companies. While Spotzi’s Data
and Software development is done in the Netherlands, its Toronto staff focus on sales and marketing for all North American business.
The CEO has been pleasantly surprised by Canada, specifically with the country’s ICT offering. Yet, he notes that Canada’s tech
sector is not well known to companies in the Netherlands—despite strong cultural links between the two countries, very few Dutch
companies are familiar with the advantages that Canada possesses in the ICT sector.
“I confess, I really didn’t know how impressive Canada was in ICT until I was involved in expanding here. Canada is well known in the
Netherlands as a business partner, notably in the agricultural or natural resources sectors. However, far fewer Dutch people know
that Canada has a strong ICT culture. We often get asked by Dutch companies why our North American presence is in Canada…
They have had no one tell them that Canada has got great ICT talent.”
Nevertheless, despite an ultimately positive outcome, Spotzi’s expansion to Canada has not been without challenges. Specifically, the
company found Canada’s geographic size to be a barrier to concluding deals with clients outside the Greater Toronto Area (GTA) and
states that business culture in Canada is much more relationship based and less transactional than it is in the Netherlands or the US.
“It takes more time than you anticipate to expand [to a new country]. When they get started, lots of entrepreneurs are
very enthusiastic. They think they’ll just hop off the plane and start selling. It’s not like this. You need to put in time to
build relationships and understand the business culture. We had worked with large telecom companies in Europe, but
that didn’t help us to get traction in Canada… The North American market is a whole different market. You can’t use
references from one to succeed in the other.
He acknowledges that the slower pace of business in Canada may have allowed him to get more quality feedback on his product.
Notably, he suggests that the Canadian ICT ecosystem is much more collaborative and willing to work with companies to enhance
their products, even prior to purchase.
“It is harder at first to expand into a country like Canada. But what I love about the Canadian market is that you can work on an idea.
You can collaborate with companies on an idea you haven’t finalised. They’re willing to help you out and help you refine an idea,
even if they’re not willing to buy just yet.”
The CEO advises that new entrants to Canada network as much as possible and learn the differences between Canadian and American
business culture. He stresses the importance of patience in building a business model that is tailored to the Canadian market.
“I would really advise networking and learning the culture…you can’t just fly in and out every three months. It’s not enough to just hire
a couple of people from Toronto to man the office. Each CEO has their own way of running the organisation, each organisation has
its own culture. If you want to commit to expansion, you need to have a major leader from the business embedded in the Canadian
market, someone who can communicate and shape the organisational culture and communicate the company’s values.”
Remco is highly optimistic about Spotzi’s future in Canada. He predicts that North America will be responsible for 50% or more of
Spotzi’s total revenue in the next year or two. Despite challenges posed by COVID-19, Spotzi is currently working on a large contract
with a partner in Los Angeles, which the CEO believes will forge connections to new clients in both the US and Canada.
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8. CONCLUSIONS
The ICT Market Entry Guide provides valuable insight into Canada’s ICT sector. The Guide’s primary purpose is to reflect on the
opportunities that CETA brings to EU ICT businesses planning to expand to Canada. The Guide also covers Canadian ICT market
requirements and strategies for EU business operators, challenges and barriers of doing business in Canada and how to mitigate
them, along with best practices.
CETA is one of Canada’s most progressive and fruitful trade initiatives. In addition to eliminating 100% of the tariffs and duties
imposed on ICT goods, the agreement addresses many questions related to investment. It includes provisions related to foreign
direct investment, workers mobility, access to Canadian government procurement, etc. Although CETA is still relatively new— it was
ratified in 2017—its benefits for EU businesses seeking to enter the Canadian market are immense. Canada and the EU enjoy a
shared history, political and economic stability, as well as a shared culture and values. Expanding the business relationship between
Canada and the EU is a key priority for Canada and the EU alike, and Canada remains a welcoming and flourishing place for EU
business expansion.
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Annex I: Canadian resources for EU companies
ICTC
Information and Communications Technology Council (ICTC) http://www.ictc-ctic.ca
Technology Organisations – National
Canadian Information Processing Society (CIPS) http://www.cips.ca/
Canadian Wireless Telecommunications Association (CWTA) http://www.cwta.ca
CANARIE http://www.canarie.ca
Canada Advanced Technology Alliance (CATA) http://www.cata.ca
Information Technology Association of Canada (ITAC) http://www.itac.ca
Canadian Chamber of Commerce: http://www.chamber.ca/
Technology Organisations – Provincial & Regional
Association of Professional Computer Consultants (APCC) http://www.apcconline.com
BC Tech: https://wearebctech.com/
Vancouver Island Advanced Technology Centre (VIATeC) http://www.viatec.ca
Communitech Association Inc. http://www.communitech.ca
Information & Communication Technologies Association of Manitoba (ICTAM) http://www.ictam.ca
TechManitoba https://techmanitoba.ca/
Infoport.ca http://www.infoport.ca
Digital Nova Scotia https://digitalnovascotia.com/
CyberNB https://cybernb.ca/en/
Newfoundland & Labrador Association of Technology Industries (NATI) http://www.nati.net
TECHNOCompétences http://www.technocompetences.qc.ca
Island Technology Professionals (ITP) https://www.techpei.ca/
Global Affairs (Trade Commissioner Service)
Trade Commissioner Service: https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
Invest in Canada
Invest in Canada (IIC): https://www.investcanada.ca/
Provincial Development Agencies
Atlantic Canada Opportunities Agency (ACOA): https://www.canada.ca/en/atlantic-canada-opportunities.html
Canada Economic Development for Quebec regions (CED: https://dec.canada.ca/eng/index.html
Canadian Northern Economic Development Agency (CanNor): https://www.cannor.gc.ca/eng/1351104567432/1351104589057
Federal Economic Development Agency for Southern Ontario (FedDev Ontario): http://www.feddevontario.gc.ca/eic/site/723.nsf/eng/
home
Federal Economic Development Initiative for Northern Ontario (FedNor): http://fednor.gc.ca/eic/site/fednor-fednor.nsf/eng/home
Wester Economic Diversification Canada (WD): https://www.wd-deo.gc.ca/eng/home.asp
Municipal Development Agencies
Toronto Global: https://torontoglobal.ca/
Vancouver Economic Commission: https://www.vancouvereconomic.com/
Calgary Economic Development: https://calgaryeconomicdevelopment.com/
Edmonton Innovates: https://www.eedc.ca/
Montreal International: https://www.montrealinternational.com/en/about/
Halifax Partnership: https://halifaxpartnership.com/
Waterloo Economic Development: https://www.waterlooedc.ca/en/index.aspx
Invest Ottawa: https://www.investottawa.ca/
Economic Development Winnipeg: https://www.economicdevelopmentwinnipeg.com/
Innovation Superclusters
Digital Technology Supercluster (located in BC): https://www.ic.gc.ca/eic/site/093.nsf/eng/00011.html
Protein Superclusters (located in the Prairies): https://www.ic.gc.ca/eic/site/093.nsf/eng/00012.html
Next Generation Manufacturing Supercluster (located in Ontario): https://www.ic.gc.ca/eic/site/093.nsf/eng/00010.html
Scale AI Supercluster (located in Montreal): https://www.ic.gc.ca/eic/site/093.nsf/eng/00009.html
Ocean Supercluster (located in Atlantic Canada): https://www.ic.gc.ca/eic/site/093.nsf/eng/00013.html
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Annex II. EU Member States Embassies, Consulates and Chambers of Commerce in Canada
Table 10. EU Member States Embassies, Consulates and Chambers of Commerce in Canada
EUROPEAN UNION
Delegation of the European Union to Canada
150 Metcalfe Street, Suite 1900, K2P 1P1,
Ottawa, Ontario
https://eeas.europa.eu/delegations/canada_en
Delegation-Canada@eeas.europa.eu
Tel. (1) 613 238 6464

BELGIUM
Belgian Embassy in Ottawa
60 Albert Street, 8th floor, Suite 820, K1R 7X7,
Ottawa, Ontario
http://canada.diplomatie.belgium.be/en
ottawa@diplobel.fed.be
Tel. (1) 613 236 7267

European Union Chamber of Commerce in
Canada (EUCCAN)
622 College Street, Suite 201F, M6G 1B6,
Toronto, Ontario
https://euccan.com/
info@euccan.com

Belgian Consulate General in Montreal
1000, rue Sherbrooke Ouest - Suite 1400, H3A
3G4, Montreal
https://canada.diplomatie.belgium.be/en
Montreal@diplobel.fed.be
Tel. (1) 514 849 7394

European Union Chamber of Commerce in
Canada-West
http://eu-canada.com/
office@eu-canada.com

Belgian Chamber of Commerce (Belgian
Canadian Business Chamber)
508-161 Bay Street, 27th Fl, M5J 2S1, Toronto,
Ontario
http://www.belgiumconnect.com
info@belgiumconnect.com
Tel. (1) 416 816 9154

AUSTRIA
Austrian Embassy in Ottawa
445 Wilbrod Street, K1N 6M7, Ottawa, Ontario
https://www.bmeia.gv.at/en/embassy/ottawa.html
ottawa-ob@bmeia.gv.at
Tel. (1) 613 789 1444
Austrian Honorary Consulate General in
Toronto
30 St. Clair Avenue West Suite 1402, M4V 3A1,
Toronto, Ontario
consulate.toronto@advantageaustria.org
Tel. (1) 416 967 4867
Austrian Honorary Consulate General Toronto
– Commercial Section
Advantage Austria
30 St. Clair Avenue West Suite 1402, M4V 3A1,
Toronto, Ontario
toronto@advantageaustria.org
https://www.advantageaustria.org/ca
Tel. (1) 416 967 3348

Cercle d’Affaires Belgique-Québec
C/O Consulat Général du Royaume de
Belgique à Montréal
https://cabq.ca/
info@cabq.ca
Agence wallonne à l’Exportation et aux
Investissements Etrangers - Montréal
1250 René-Levesque Ouest - Bureau 4115
Montréal, QC H3B 4W8
montreal@awex-wallonia.com
Tel. (1) 514 939 4049
Agence wallonne pour l’Exportation (AWEX)
– Toronto
Consulate General of Belgium – Trade
Commission
2 Bloor Street West, Suite 2508 Box 86
Toronto-Ontario ON M4W 3E2
https://www.awex-export.be/fr/contacts/
conseillers-economiques-et-commerciaux/

toronto-canada
toronto@awex-wallonia.com
Tel. (1) 416 515 7777
Flanders Investment and Trade - Montréal
1000 Rue Sherbrooke Ouest, suite 1400
Montréal, QC - H3A 3G4
https://www.flandersinvestmentandtrade.
com/en/contact/foreign-offices/canada
montreal@fitagency.com
Tel. (1) 514 289 9955
Hub.Brussels - Montréal
1010 Sherbrooke Ouest - Bureau 2404
Montréal, QC H3A 2R7
montreal@hub.brussels
Tel. (1) 514 286 1581
Hub.Brussels - Vancouver
Consulate General of Belgium
Brussels Capital Region Office in Vancouver
221 West Esplanade (Suite 412)
North Vancouver, BC, V7M 3J3
vancouver@hub.brussels
Tel. (1) 604 770 3505
BULGARIA
Bulgarian Embassy in Ottawa
325 Stewart Street, K1N 6K5, Ottawa, Ontario
http://www.mfa.bg/embassies/canada
Embassy.Ottawa@mfa.bg
Tel. (1) 613 789 3215
Bulgarian Consulate General in Toronto
65 Overlea Blvd, Suite 230, ON M4H 1P1,
Toronto
https://www.bgconsultoronto.info/
Consulate.Toronto@mfa.bg
Tel. (1) 416 696 2420
Bulgarian Chamber of Commerce (Canada
Bulgaria Business Network)
6 Hillholm Rd #1, M5P 1M2, Toronto, Ontario

http://www.canadabulgaria.com/
info@canadabulgaria.com
Canada-Bulgaria Business Council
1, Westmount Square, suite 1110, Montreal,
Quebec, H3Z 2P9
http://www.cabg.ca/
info@cabg.ca
CROATIA
Croatian Embassy in Ottawa
229 Chapel St, K1N 7Y6, Ottawa, Ontario
http://ca.mvep.hr/en/
croemb.ottawa@mvep.hr
Tel. (1) 613 562 7820
Croatian Consulate General in Mississauga
918 Dundas Street East, Suite 302, L4Y 2B8,
Mississauga, Ontario
http://ca.mvep.hr/en/
genmiss@mvep.hr
Tel. (1) 905 277 9051
Croatian Chamber of Commerce
630 The East Mall, M9B 4B1, Etobicoke,
Ontario
https://croat.ca/
contactus@croat.ca
Tel. (1) 416 641 2829
CYPRUS
Cyprus Embassy in Ottawa
150 Metcalfe Street, Suite 1002, K2P 1P1,
Ottawa, Ontario
http://www.mfa.gov.cy/mfa/consulate/
consulate_toronto.nsf/dmlindex_en/dmlindex_
en?OpenDocument
ottawahighcom@mfa.gov.cy
Tel. (1) 613 563 9763
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Cyprus Honorary Consulate in Coquitlam
435 Donald Street, V3K 3Z9, Coquitlam, British
Columbia
http://www.mfa.gov.cy/mfa/consulate/
consulate_toronto.nsf/dmlconscanada_en/
dmlconscanada_en?OpenDocument
tberggre@sfu.ca
Tel. (1) 604 936 2268
Cyprus Chamber of Commerce
38, Grivas Dhigenis Ave., Deligiorgis Str., PO
Box 21455, 1509 Nicosia
https://ccci.org.cy/
chamber@ccci.org.cy
Tel. (357) 22 889800
CZECH REPUBLIC
Czech Embassy in Ottawa
251 Cooper Street, K2P 0G2, Ottawa, Ontario
http://www.mzv.cz/ottawa/en/
ottawa@embassy.mzv.cz
Tel. (1) 613 562 3875
Consulate General of the Czech Republic
2 Bloor Street West, Suite 1500, M4W 3E2,
Toronto, Ontario
www.mzv.cz/toronto
commerce_toronto@mzv.cz
Tel. (1) 416 972 1476
Czech Business Association of Canada
300-340 Midpark Way SE, T2X 1P1, Calgary,
Alberta,
http://www.cbaconline.ca/
Tel. (1) 403 264 5150
DENMARK
Danish Embassy in Ottawa
47 Clarence Street, Suite 450, K1N 9K1,
Ottawa, Ontario
http://canada.um.dk/en
ottamb@um.dk
Tel. (1) 613 562 1811

Danish Trade Council in Toronto
2 Bloor Street West, Suite 2120,
M4W 3E2
Toronto, Ontario
https://canada.um.dk/en/the-trade-council/
yyzhkt@um.dk
Tel. (1) 416 962 5661
Danish Canadian Chamber of Commerce
2 Bloor Street West, Suite 2109, M4W 3E2,
Toronto, Ontario
https://dccc-toronto.ca
dccc@um.dk
ESTONIA
Estonian Embassy in Ottawa
260 Dalhousie Street, Suite 210, K1N 7E4 ,
Ottawa, Ontario
https://vm.ee/en/estonian-embassy-webpages
embassy.ottawa@mfa.ee
Tel. (1) 613 789 4222
Estonian Consulate in Toronto
958 Broadview Avenue, Suite 202, M4K 2R6,
Toronto, Ontario
consul@heinsooinsurance.ca
Tel. (1) 416 461 0764
Estonian Chamber of Commerce
c/o 956 Broadview Avenue, M4K 2R4, Toronto,
Ontario
http://canestchamber.com/
info@estcanchamber.com
FINLAND
Finland Embassy in Ottawa
55 Metcalfe Street, Suite 850, K1P 6L5, Ottawa,
Ontario
https://finlandabroad.fi/web/can/frontpage
embassy@finland.ca
Tel. (1) 613 288 2233

Honorary Consulate of Finland in Toronto
1200 Bay Street, Suite 301, M5R 2A5, Toronto,
Ontario
toronto.ott@formin.fi
Tel. (1) 416 964 0066

Consulate General of France in Moncton
777 Main St Suite 800,
Moncton, NB E1C 1E9
https://moncton.consulfrance.org/
Tel. (1) 506 857 4191

Finnish Chamber of Commerce
191 Eglinton Avenue East, M4P 1K1, Toronto,
Ontario
https://canadafinlandcc.com/
info@canadafinlandcc.com
Tel. (1) 905 464 2296

France Canada Chamber of Commerce Toronto
2 Bloor Street East, Suite 2200, M4W 1A8,
Toronto, Ontario
http://www.fccco.org
contact@fccco.org

FRANCE
French Embassy in Ottawa
42 Sussex Drive, K1M 2C9, Ottawa, Ontario
https://ca.ambafrance.org/
politique@ambafrance-ca.org
Tel. (1) 613 789 1795
Consulate General of France in Toronto
2 Bloor Street East, Suite 2200, M4W 1A8,
Toronto, Ontario
https://toronto.consulfrance.org/
info@consulfrance-toronto.org
Tel. (1) 416 847 1900
Consulate General of France in Vancouver
1130 W Pender St Suite 1100, Vancouver, BC
V6E 4A4
https://vancouver.consulfrance.org/
Tel. (1) 604 637 5300
Consulate General of France in Montreal
Bureau 1000, 10ème étage
1501 Mc Gill Collège
Montréal (QC) H3A 3M8
https://montreal.consulfrance.org/
Tel. (1) 514 878 4385
Consulate General of France in Quebec City
500 Grande Allée E
11e étage, Québec, QC G1R 2J7
https://quebec.consulfrance.org/
Tel. (1) 418 266 2500

France Canada Chamber of Commerce Montreal
1455, rue Drummond, bureau 2B
Montréal (Québec) H3G 1W3, Canada
https://www.ccifcmtl.ca/
Tel. (1) 514 281 3200

GERMANY
German Embassy in Ottawa
1 Waverley Street, K2P 0T8, Ottawa, Ontario
www.ottawa.diplo.de
info@ottawa.diplo.de
Tel. (1) 613 232 1101
German Consulate General in Montreal
1250 Bd René Levesque O #4315, H3B 4W8,
Montréal, Québec
https://canada.diplo.de/
mail@montr.diplo.de
Tel. (1) 514 931 2277
German Consulate General in Toronto
2 Bloor St E, Toronto, ON M4W 1A8
https://canada.diplo.de/
mail@toronto.diplo.de
Tel. (1) 416 925 2813
German Consulate General in Vancouver
999 Canada Place, Suite 704
Vancouver, B.C.
V6C 3E1 Canada
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https://Canada.diplo.de/
info@vanc.diplo.de
Tel. (1) 604 684 8377
German Chamber of Commerce
480 University Avenue, Suite 1500, M5G 1V2,
Toronto, Ontario
www.germanchamber.ca
info@germanchamber.ca
Tel. (1) 416 598 3355
Germany Trade and Invest – Toronto
480 University Avenue, Suite 1500, M5G 1V2,
Toronto, Ontario
https://www.gtai.de/gtai-en/invest/service/
toronto-office-75352.pdf
Tel. (1) 416 598 8813
GREECE
Greek Embassy in Ottawa
80 MacLaren Street, Ottawa, ON, K2P 0K6
https://www.mfa.gr/canada/presveia
gremb.otv@mfa.gr
Τel. (1) 613 238 6271
Office for Economic and Commercial Affairs
80 MacLaren Street, Ottawa, ON, K2P 0K6
http://www.agora.mfa.gr/ta-grafeiaoikonomikon-emporikon-upotheseon/grafeiaana-xora/office/844
ecocom-ottawa@mfa.gr
Τel. (1) 613 238 6271 ext. 105
General Consulate of Greece in Toronto
1075 Bay Street, suite 600, Toronto, ON M5S 2B1
https://www.mfa.gr/canada/geniko-proxeneiotoronto
grgencon.tor@mfa.gr; toronto@mfa.gr
Τel. (1) 416 515 0132
Office for Economic and Commercial Affairs
1075 Bay Street, suite 600, Toronto, ON M5S 2B1
http://www.agora.mfa.gr/ta-grafeia-oikonomikonemporikon-upotheseon/grafeia-ana-xora/
office/845

ecocom-toronto@mfa.gr
Τel. (1) 416 515 0132 ext. 8222
General Consulate of Greece in Montreal
1002 Sherbrooke Ouest, Suite 2620, Montreal,
QC, H3A 3L6
https://www.mfa.gr/canada/geniko-proxeneiomontreal
grgencon.mon@mfa.gr; montreal@mfa.gr
Tel. (1) 514 875 2119
General Consulate of Greece in Vancouver
688 West Hastings Str, Suite 500, Vancouver,
BC, V6B 1P1
https://www.mfa.gr/canada/geniko-proxeneiovancouver
grgencon.van@mfa.gr
vancouver@mfa.gr
Τel. (1) 604 681 1381
Hellenic Canadian Board of Trade (EUCCAN
member)
www.hcbt.com
membership@hcbt.com
events@hcbt.com
Hellenic Board of Trade of Metropolitan Montreal
381 St-Antoine West, Suite 6000, Montreal,
Quebec, H2Y 3X7
http://hbotmontreal.com
info@hbotmontreal.com
HUNGARY
Embassy of Hungary in Ottawa
299 Waverley St., K2P 0V9, Ottawa, Ontario
https://ottawa.mfa.gov.hu/
mission.ott@mfa.gov.hu
Tel. (1) 613 230 2717
Consulate General of Hungary in Toronto
175 Bloor Street East, Suite 1109, South Tower,
M4W 3R4, Toronto, Ontario
https://toronto.mfa.gov.hu/eng
mission.tor@mfa.gov.hu
Tel. (1) 647 349 2550

Vice Consulate of Hungary in Vancouver
808 Nelson Street, Suite #701, Vancouver, BC,
V6Z 2H2 (Mail Box #12131)
mission.van@mfa.gov.hu
Tel. (1) 604 258 9658
HEPA Hungarian Export Promotion Agency –
Regional Office Canada
8750 Jane St. unit 12, L4K 0E7, Concord,
Ontario
www.hepaoffice.ca
info@hepaoffice.ca
Tel. (1) 877 203 9548
IRELAND
Irish Embassy in Ottawa
Varette Building, 130 Albert St, K1P 5G4,
Ottawa, Ontario
https://www.dfa.ie/irish-embassy/canada/
about-us/team-ireland
ottawaembassy@dfa.ie
Tel. (1) 613 233 6281
Consulate General of Ireland in Vancouver
1300-1095 West Pender Street Vancouver, BC,
Canada V6E 2M6, Vancouver, British Columbia
https://www.dfa.ie/irish-consulate/vancouver/
Tel. (1) 236 521 7300
Ireland Canada Chamber of Commerce
Vancouver
101-1001 West Broadway, Suite 164,
Vancouver, British Columbia
https://icccvan.ca/
hello@icccvan.ca
Tel. (1) 604 730 7883
Ireland Canada Chamber of Commerce Toronto
http://www.icccto.com/
cmurphy@icccto.com
Ireland Canada Chamber of Commerce Ottawa
https://icccott.ca/
info@icccott.ca
Tel. (1) 613 219 7654

Ireland Canada Chamber of Commerce Montreal
630 Sherbrooke Street West,
Suite 210, Montreal QC H3A 1E4
https://icccmtl.com/en/
contact@icccmtl.com
Tel. (1) 514 289 9289
Ireland-Canada Center of Commerce Calgary
https://www.iccccal.com/
lregan@iccccal.com
Tel. (1) 403 441 8800
ITALY
Embassy of Italy in Ottawa
275 Slater St, suite 2100, K1P 5H9, Ottawa, Ontario
http://www.ambottawa.esteri.it/ambasciata_
ottawa/it
ambasciata.ottawa@esteri.it
Tel. (1) 613 232 2401
Consulate General of Italy in Toronto
136 Beverley Street, M5T 1Y5, Toronto, Ontario
https://constoronto.esteri.it/Consolato_
Toronto/it/
ancip.toronto@esteri.it
Tel. (1) 416 977 1566
Consulate General of Italy in Montreal
3489 Drummond Street, H3G 1X6, Montréal,
Québec
https://consmontreal.esteri.it/consolato_
montreal/it/
archivio.montreal@esteri.it
Tel. (1) 514 849 8351
Consulate General of Italy in Vancouver
Standard Building
1100-510 West Hastings Street, V6B 1L8,
Vancouver, British Columbia
https://consvancouver.esteri.it/consolato_
vancouver/it/
consolato.vancouver@esteri.it
Tel. (1) 604 684 7288
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ITA/ICE - Italian Trade Agency
Toronto Office
480 University, Suite 800, M5G 1V2,
Toronto, Ontario
https://www.ice.it/it/mercati/canada/toronto
toronto@ice.it
Tel. (1) 416 598 1555
Tel. (1) 416 598 1566
ITA/ICE- Italian Trade Agency
Montréal Office
1000 Rue Sherbrooke Ouest, suite 1720, H3A
3G4, Montréal, Québec
https://www.ice.it/it/mercati/canada/puntodi-corrispondenza-di-montreal
montreal@ice.it
Tel. (1) 514 284 0265
Italian Chamber of Commerce of Ontario 622
College Street Suite, 201F, M6G 1B6, Toronto,
Ontario
https://www.italchambers.ca
trade@italchambers.ca
Tel. (1) 416 789 7169
Italian Chamber of Commerce in Canada 550,
rue Sherbrooke Ouest, Bureau 1150, H3A 1B9
Montreal, Québec
https://italchamber.qc.ca/
info.montreal@italchamber.qc.ca
Tel. (1) 514 844 4249
Italian Chamber of Commerce in West Canada
Vancouver office
889 West Pender Street, Suite 703, V6C 3B2,
Vancouver, British Columbia
http://www.iccbc.com/
iccbcinfo@iccbc.com
Tel. (1) 604 682 1410
Italian Chamber of Commerce in West Canada
Calgary office
307 -1324 11th Avenue SW, T3C 0M6 Calgary,
Alberta
http://www.iccbc.com/
calgary@iccbc.com
Tel. (1) 403 283 0453

LATVIA
Latvian Embassy in Ottawa
350 Sparks St, K1R 7S8, Ottawa, Ontario
http://www.mfa.gov.lv/en/ottawa
embassy.canada@mfa.gov.lv
Tel. (1) 613 238 6014
Consulate General of Latvia in Montreal
3955 Latvian Centre Provost Lachine, H8T 1M1,
Montreal, Québec
consulate.canada@mfa.gov.lv
rklaise@sympatico.ca
Tel. (1) 514 422 0562
Consulate General of Latvia in Toronto
Latvian Canadian Cultural Centre, 4 Credit
Union Drive, Toronto, ON, M4A 2N8
karlis.vasarais@gmail.com
Tel. (1) 416 301 8353
Consulate General of Latvia in Vancouver
830 Kenwood Road, West Vancouver, British
Columbia, V7S 1S9, Canada
esavics@shaw.ca
Tel. (1) 604 764 61 10
Consulate General of Latvia in Halifax
525 Tower Road, Halifax, Nova Scotia, B3H 2X4,
sketris@bellaliant.com
Tel. (1) 902 425 04 15
Consulate General of Latvia in Edmonton
9308 - 82 Street NW, Edmonton AB T6C 2X5, Canada
lvconsul.edmonton@gmail.com
Tel. (1) 780 468 27 28

http://www.latcan.org/
richlote@xplornet.ca
Tel. (1) 705 656 3541
LITHUANIA
Lithuanian Embassy in Ottawa
150 Metcalfe St #1600, K2P 1P1, Ottawa, Ontario
https://ca.mfa.lt/ca/en/
amb.ca@urm.lt
Tel. (1) 613 567 5458
Lithuanian Honorary Consulate in Toronto
1573 Bloor Street West, M6P 1A6, Toronto, Ontario
www.ca.mfa.lt
pvk@rogers.com
Tel. (1) 416 538 2992
LUXEMBOURG
Luxembourg Embassy in Washington (also
accredited to Canada)
2200 Massachusetts Avenue N.W.
Washington, D.C. 20008
https://washington.mae.lu/en.html
washington.amb@mae.etat.lu
tel. (1) 202 265 4171
Luxembourg Honorary Consulate in Ottawa
251 Laurier Avenue West, Suite 900
K1P 5J6 Ottawa, Ontario
https://maee.gouvernement.lu/fr/missionsdiplomatiques/missions-diplomatiques-etconsulaires-luxembourgeoises.html
ottawa@consul-hon.lu
Tel. (1) 613 751 4472

Consulate General of Latvia in Sudbury
144 Kuusisto Road, Sudbury, Ontario, P3E 4N1, Canada
deuce32@hotmail.ca
Tel. (1) 705 929 0871

Luxembourg Honorary Consulate in Toronto
350 Front Street West, 2d Floor
M5V 3Bs Toronto, Ontario
toronto@consul-hon.lu
Tel. (1) 613 755 4091

Latvian Chamber of Commerce (Latvian
Canada Business Council)
4 Credit Union Drive, M4A 2N8, Toronto, Ontario

Luxembourg Honorary Consulate in Vancouver
Hungerford Tomyn Lawrenson and Nils.
Barristers & Solicitors

1100 Cathedral Place
925 West Georgia Street
V6C 3L2 Vancouver
vancouver@consul-hon.lu
Tel. (1) 604 408 5616
MALTA
Malta Consulate General in Toronto
3300 Bloor St W, M8X 2X3, Etobicoke, Ontario
https://foreignandeu.gov.mt/mt/Pages/Home.aspx
maltaconsulate.toronto@gov.mt
Tel. (1) 416 207 0922
NETHERLANDS
Dutch Embassy in Ottawa
350 Albert Street, Suite 2020, K1R 1A4, Ottawa,
Ontario, Canada
www.netherlandsandyou.nl/canada
ott@minbuza.nl
Tel. (1) 613 237 5031
Dutch Consulate General in Toronto
1 Dundas Street West, Suite 2106, M5G 1Z3,
Toronto, Ontario, Canada
www.netherlandsandyou.nl/canada
tor-ea@minbuza.nl
Tel. (1) 416 598 2534
Netherlands Consulate General in Vancouver
595 Burrard Street, Suite 883, Vancouver,
British Columbia, Canada
www.netherlandsandyou.nl/canada
van-ea@minbuza.nl
Tel. (1) 604 684 6448
POLAND
Polish Embassy in Ottawa
443 Daly Ave, K1N 6H3, Ottawa, Ontario
http://www.ottawa.msz.gov.pl
ottawa.amb.sekretariat@msz.gov.pl
Tel. (1) 613 789 0468
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Polish Consulate General in Vancouver
1177 West Hastings Street, Suite 1600, V6E
2K3, Vancouver, British Columbia
www.vancouver.msz.gov.pl
vancouver.info@msz.gov.pl
Tel. (1) 604 688 3458
Polish Chamber of Commerce
2680 Matheson Boulevard East, Suite 102, L4W
0A5, Mississauga, Ontario
http://www.canada-poland.com/
Tel. (1) 416 871 1938

https://www.toronto.consuladoportugal.mne.pt/pt/
toronto@mne.pt
Tel. (1) 416 217 0971
Consulate General of Portugal in Vancouver
920-925 West Georgia Street, Vancouver, BC,
V6C 3L2
https://www.vancouver.consuladoportugal.
mne.pt/pt/
vancouver@mne.pt
Tel. (1) 604 688 6514

Polish Foreign Trade Office
Polish Investment and Trade Agency
438 University Avenue Suite 1810
Toronto, Ontario M5G 2K8
www.paih.gov.pl
zack.labieniec@paih.gov.pl

Aicep Portugal Global
Trade & Investment Agency
438 University Avenue, Suite 1400 - Toronto ON M5G 2K8
http://portugalglobal.pt/EN/Pages/Index.aspx
aicep.toronto@portugalglobal.pt
Tel. (1) 416 934 7444

Consulate General of the Republic of Poland
in Toronto
2603 Lake Shore Blvd. West
Toronto, ON M8V 1G5
http://www.gov.pl/canada-en
natalia.iwaszko@msz.gov.pl
Tel. (1) 416 252 5471

ROMANIA
Romanian Embassy in Ottawa
655 Rideau St, K1N 6A3, Ottawa, Ontario
https://ottawa.mae.ro
ottawa@mae.ro
Tel. (1) 613 789 3709

PORTUGAL
Portuguese Embassy in Ottawa
645 Island Park Dr, K1Y 0B8, Ottawa, Ontario
https://www.otava.embaixadaportugal.mne.pt/en/
ottawa@mne.pt
Tel. (1) 613 729 0883
Consulate General of Portugal in Montreal
2020 Robert-Bourassa Boulevard, Suite 2425,
H3A 2A5Montréal, QC
https://www.montreal.consuladoportugal.mne.pt
montreal@mne.pt
Tel. (1) 514 499 0359
Consulate General of Portugal in Toronto
438 University Avenue, Suite 1400, box 41,
Toronto, ON M5G 2K8 Canada

Romanian General Consulate
Suite 855, 555 Burrard Street, Two Bentall
Centre, V7X 1M8, Vancouver, British Columbia
http://vancouver.mae.ro/
vancouver@mae.ro
Tel. (1) 604 633 0986
Romanian Chamber of Commerce
111 Peter Street, M5V 2H1 Toronto
ccir@ccir.ro
Tel. (1) 416 913 7222
SLOVAKIA
Slovak Embassy in Ottawa
50 Rideau Terrace, K1M 2A2, Ottawa, Ontario
https://www.mzv.sk/web/ottawa-en/home
emb.ottawa@mzv.sk

Tel. (1) 613 749 4442
SLOVENIA
Slovenian Embassy in Ottawa
150 Metcalfe Street, Suite 2200, K2P 1P1
Ottawa, Ontario
http://www.ottawa.veleposlanistvo.si/
sloembassy.ottawa@gov.si
Tel. (1) 613 565 5781
Slovenian Consulate General in Toronto
5096 South Service Road, Suite 102, L7L 5H4
Burlington, Ontario
jdoma@sloveniacg.com
Tel. (1) 416 201 8307
Slovenian Consulate in Moncton
53 Emerald Road E1H 2E3 Irishtown, New Brunswick
egkoch@rogers.com
Tel. (1) 506 383 1246
Slovenian Consulate in Vancouver
5361 Montiverdi Place, V7W 2W8 West
Vancouver, British Columbia
sloveniaconsulbc@gmail.com
Tel. (1) 778 279 0277
Slovenian Chamber of Commerce
5096 South Service Road, Suite 102, L7L 5H4
Burlington, Ontario
https://www.canslo.com
info@canslo.com
Tel. (1) 289 787 0593
SPAIN
Spanish Embassy in Ottawa
74 Stanley Ave, K1M 1P4, Ottawa, Ontario
http://www.exteriores.gob.es
emb.ottawa@mae.es
Tel. (1) 613 747 2252
Spanish Consulate in Toronto
2 Bloor Street East, Suite 1201, ON M4W 1A8,
Toronto, Ontario

http://www.exteriores.gob.es/Consulados/
TORONTO/en/Consulado/Pages/inicio.aspx
cog.toronto@maec.es
Tel. (1) 416 977 1661
General Consulate of Spain in Montreal
1200 Avenue McGill College, Suite 2025
Montréal, Québec H3B4G7
cog.montreal@maec.es
Tel. (1) 514 935 5235
Spanish Economic and Commercial Office in Ottawa
130 Albert St. Suite 1511. Ottawa, ON K1P 5G4
ottawa@comercio.mineco.es
Tel. (1) 613 236 0409
Spanish Economic and Commercial Office in Toronto
170 University Avenue. Suite 700
Toronto, ON, M5H 3B3
toronto@comercio.mineco.es
Tel. (1) 416 967 0488
SWEDEN
Swedish Embassy in Ottawa
377 Dalhousie Street, Suite 305, K1N 9N8,
Ottawa, Ontario
https://www.swedenabroad.se/en/embassies/
canada-ottawa/contact/
sweden.ottawa@gov.se
Tel. (1) 613 244 8200
Business Sweden
2 Bloor Street West, Unit 2120, M4W 3E2,
Toronto, Ontario
https://www.business-sweden.com/markets/
americas/canada/
Tel.(1) 416 922 8152
Swedish-Canadian Chamber of Commerce
2 Bloor Street West, Unit 2109, M4W 3E2,
Toronto, Ontario
https://www.sccc.ca/
info@sccc.ca
Tel. (1) 416 925 8661
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The European Union
www.europa.eu
The European Commission
www.ec.europa.eu
Delegation of the European Union to Canada
www.eeas.europa.eu/delegations/canada
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